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INTRODUCTION

Learning English takes an important place in the training of future fashion
designers and other fashion industry professionals. Knowing the language helps to
speed up the work process, keeps up to date with fashion trends and the dynamics of
consumer’s preferences not only in Russia, but also abroad. In addition, designers
need English to understand special terms related to the designing and manufacturing
of clothes. Multilingual professionals will be able to receive orders from companies
all over the world and keep abreast of global fashion trends.

This book is for second-year students of fashion designing who are already
familiar with designer’s concepts. ‘English for Fashion Designers’ presents around
400 of the most important words and phrases in English that fashion designers need
for their work. The book has 8 units and appendix. Each theme covers an important
area of fashion industry such as Fashion fads, Categories of garments, Cocktail dress,
Armani suits, Fashion runway model professionals, Fashion professionals, Elements
of design Digital presentations. Each unit has six parts: listening and reading, notes
and vocabulary, reading comprehension, analyze, translate, and speak. Each lesson
includes an authentic text about fashion industry, vocabulary with transcription, and
different types of exercises and activities. The developed exercises promote learning
and memorization of special terms. The activities help to develop oral skills: the
ability to give a motivated answer, refute incorrect statements. The Appendix
includes five subsections. Two of which are aimed at developing of listening and
speaking. The other three contain the names of the basic elements of clothing in
English.

You can use the book on your own for self-study, or with a teacher in the
classroom, one-to-one or in groups.



FASHION FADS

Preview

Answer the questions. Then talk about your answers.
1. What kind of clothes did people wear a century ago?
2. What kind of clothes are always in fashion?

3. What clothes are trendy nowadays?




I. LISTENING AND READING

{ b Listen to the text

o

v Read and translate it

FASHION FADS

Prehistoric people often went naked. Notions of
modesty played no part in their lives, but in colder climates
clothes were worn for warmth. However, as societies
7 ! developed, clothes became more important. Careful
v consideration was given to dressing men and women in
different clothes.

\ You can see from the pictures that fashions change a lot.

In the Victorian times clothes were more formal than they are
now. Men wore heavy jackets and trousers with neat creases.
Ladies wore dresses with very full skirts. Their sportswear was
very similar to ordinary clothes but men wore striped jackets
and caps for tennis and women wore long dresses and hats.

In the 1920s clothes were much looser. Dresses with long
trains gave way to above-the-knee pinafores. Corsets were
abandoned and women borrowed their clothes from the male
wardrobe. This flapper style became very popular among young
people. The “Flappers”, as they were called, wore expensive clothes
and the women often wore long necklaces.

By the 1960s many women wore mini-skirts. Men's
clothing became more colorful and unusual. Everyone's clothes
were more casual. The basic shape and style of the time was
simple, neat, clean cut, and young. Synthetic fabrics were very
widely used during the 1960s.

Ten years later, clothes for men and .
women were similar. This style was called

: unisex and it was the age of blue jeans. Jeans
and T-shirts became popular. Today they are the essential
elements of casual fashion around the world.

Nowadays young people often wear either fleeces with
hoods or baseball caps and you see a lot of body piercings or
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tattoos. In the last hundred years 'Western' style clothes have become common all
over the world.

Il. NOTES & VOCABULARY

Read the following notes

1.  Victorian ['vik'to:rion] BukTtopuanckuit
2. Flappers [ 'fleepaz] dnenmnepsl
3. Western ['weston] 3amaHbIi
4,  fashion ['fafon] MOJ1a, MOJHBIN
VOCABULARY
1. afad[ faed] pUYyia, IPUX0Th
fashion fads IPUIYIBI MOJIBI
2. naked [ 'neikid] TOJIbIM, 0OHAKEHHBIN
to go naked XOJIUTh OOHAKEHHBIM
3. anotion ['naufn] IpEJICTaBICHNE, TIOHATHE
to have a notion UMETh IIPE/ICTABIICHHUE
4.  modesty [ 'modisti] CKPOMHOCTb
Notions of modesty played no part in | [ToHitTHe 0 CKpPOMHOCTH HE
the lives of prehistoric [pri:hi'storik] | urpamo HuKakod poyii B KHU3HU
people. NIEPBOOBITHBIX JTFOICH.
5. formal ['fo.ml] oHIHATEHBIN
formal clothes oduImagbHas 01K
6. neat|[ nit] aAKKypaTHBIN
7. acrease [kris] OTYTIOKCHHAS CTperka (Ha
neat creases OpIOKax) OTYTHKEHHBIE CTPEJIKH
8. striped [ straipd] 0JI0CaThIN
Men wore striped jackets. MyXYnuHBl HOCHJIM KOCTIOMBI B
TIOJIOCKY.
9. loose ['lu:s] CBOOOIHBII
The clothes were much looser. Opnexa OblIa Topasao CBOOOIHEE.
10. atrain [ 'tremn] e (raThs)
a dress with a long train IUIAThE C JJTUHHBIM HUIeH (oM
11. apinafore ['pimnafo:] capadan
a polka dot pinafore capadaH B rOpOIIeK
12. toabandon [ o'bandon] OTKa3bIBaThCs (OT YETO-I.)
Corsets [ 'ko:sits] were abandoned. OT KOpCETOB OTKA3aIIUCh.




13. awardrobe [ 'wo:draub] rapaepo0, oxexa
to borrow clothes from the male|3aumcrBoBarh OJICHKTY U3
wardrobe MYKCKOTO Tapaepoba
14. flapper [ flepa] style CTHJIb, TIPH  KOTOPOM OJSXK]Ia
POBHO U CBOOO/IHO CBHCAET
15. anecklace ['neklas] OXKepeInbe
to wear a long necklace HOCHUTD JJTHHHOE 0)KEPEIbe
16. clean cut ['kli:n 'kat] YETKHUIA KPOH
neat, clean cut clothes aKKypaTHO  BBIIIOJIHEHHAsA, C
YETKHM KPOEM OJICHK/Ia
17. afabric [ faebrik] TKaHb
synthetic fabrics CUHTCTUYECKHE TKAHH
18. aT-shirt['ti '[3:t] ¢dyTOoKa
to wear a T-shirt HOCHUTBH (DyTOONKY
19. essential [1'sen(l] CYIIECTBECHHBIN
one of the essential elements | oxun u3 CYIIECTBEHHBIX
['elimants] 3JIEMEHTOB

20.

casual ['kazjual]
casual clothes

IIOBCEIHEBHBIN, HEMTAPATHBIN
IIOBCEIHEBHAS OJIEK]Ia

21,

fleece [fli:s]

daucoBas KypTKa

22. ahood [hud] KaITIOILIOH
fleeces with hoods ¢rcoBbie KypPTKH C
KAIOIIIOHAMH
23. common [ 'koman] OOIICTIPUHSTHIH,
a common style pacIpocTpaHeHHbIH

OOIIECIPUHSTHIN CTHUIIb

1l1l. READING COMPREHENSION

1. Answer the questions

1. What do you know about prehistoric people’s clothes?

2. What kind of clothes did people wear in the Victorian times?

3. How did sportswear differ from ordinary clothes?

4. What kind of clothes did people wear in the 1920s?

5. What kind of style became very popular among young people at that time?
6. Who wore expensive clothes in the 1920s?
7. What was the basic shape and style in the 1960s?
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8. What fabrics were very widely used during the 1960s?

9. How did clothes change ten years later?

10. What clothes are very popular today?

11. What do young people often wear nowadays?

12. What style of clothes has become common all over the world?

2. Read the statements and say whether they are true (T) or
false (F). Correct the false ones

1. Notions of modesty played a very important part in the lives of prehistoric people.

2. Careful consideration was given to dressing men and women in different clothes.

3. Dresses with long trains were abandoned and women borrowed their clothes from the
male wardrobe.

4. This flapper style became less popular among young people.

5. The “Hippie”, as they were called, wore expensive clothes and the women often wore

long necklaces.

Children's clothing became more colorful and unusual.

The basic shape and style of the time was simple, neat, clean cut, and young.

Synthetic fabrics were very widely used during the 1930s.

. Ten years later, clothes for men and women were different.

10 Jeans and T-shirts became popular.

11. Nowadays young people often wear expensive clothes.

12. You see a lot of body piercings or tattoos.

13. In the last hundred years "Western' style clothes have become common all over
the USA.

© o N

3. Complete the sentences

1. Prehistoric people often ... .

2. However, as societies developed, clothes ... .
3. You can see from the pictures that fashions ... .
4. Dresses with long trains gave way ...

5. This flapper style became ...

6. By the 1960s many women wore ...

7. Everyone's clothes were ... .

8. Ten years later, clothes for men and women were ... .
9. This style was called ... .

10. Today they are the essential elements of ... .
11. Nowadays young people often wear ... .



12. In the last hundred years 'Western' style clothes have ... .

IV. ANALYZE

1. Chose the correct word or word combination 2

1. But in colder climates clothes were worn for ... .

P~
9

a)  comfort b) warmth c) beaut \y
2

. However, as societies developed, ... became more important.

a)  necklace b) footwear c) clothes

3. Dresses with long trains gave way to above-the-knee ... .

a)  skirts b) gowns c) pinafores

4. This flapper style became very popular among ... .

a)  teenagers b) young people c) adults

5. By the 1960s many women wore ... .

a)  long dresses b)  miniskirts c) above-the-knee
pinafores

6. The basic shape and style of the time was ..., neat, clean cut, and young.

a)  complex b) simple c) multiple

7. ... fabrics were very widely used during the 1960s.

a)  Denim b) silk c) synthetic

8. This style was called unisex and it was the age of blue ... .

a)  trousers b) jeans c) shorts

9. Jeans and T-shirts are the essential elements of ... fashion around the world.

a)  cocktail b) haute couture c) casual

10. Nowadays young people often wear either fleeces with hoods or baseball ...
and you see a lot of body piercings or tattoos.

a)  hats b) helmets c) caps

11. In the last hundred years 'Western' style clothes have become common all
over ...

a) the USA b) Europe c) theworld

2. Match the word combination with the English equivalent

1. t-shirt a) a long part at the back of a dress,

especially a wedding dress,
spreads over the ground

2. hood b) a loose dress without sleeves that is
worn by young girls

10
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3. fleece c) the practice of having a hole made
through a part of your body so that you
can put jewelry in it

4. modesty d) a soft shirt that usually has short
sleeves and no collar

5. pinafore e) cloth, especially when it is used for
making things such as clothes or
curtains

6. train f) ashort jacket or pullover made of soft
artificial material

7. wardrobe g) the part of a coat or jacket that covers
your head

8. necklace h) the tendency not to talk about yourself,

your achievements, or your abilities
even if you are successful

9. fabric 1) the clothes that someone has
10. piercing j) apiece of jewelry that hangs round
your neck

3. Put the words in the correct word order

1. Ancient / went / often / naked / people /.

2. Is / the / wearing / specifically / of clothing / characteristic / human /.

3. Anthropologists / conditions / were / think / as / that / adopted / weather / animal /
skin / protection / from /.

4. Cultivated / was / flax / from /in / 8000 BC / the Near East /.

5. Middle East / Stone Age / textile / appeared / the late / in / the / during /.

6. 3000 BC / was / cotton / cultivated / in / about / Pakistan /.

7. Silk / China / production / was / country / the / to start / first /.

8. Human / are / two / knitting / of / and / weaving / achievements /.

9. Today / of casual / elements / around the world / are / the essential / fashion /
they /.

10. Men / ties / wore /and / heavy / jackets /.

11. Dresses / very / skirts / wore / with / full / women /.

4. Match the word combination with the English equivalent

1. 3auMCTBOBaTh OJCIKIY M3 a) to wear a t-shirt
MY’KCKOT0 rapaepoba

11



2. HOCHTH JUIMHHOE OXKEPEeibe b) one of the essential elements

3. CHHTETHYECKHE TKaHU C) astriped suit

4. HMETb IPEICTaBICHHE O d) formal clothes

CKPOMHOCTH

5. 0TKa3aThCs OT KOPCETOB e) a polka dot pinafore

6. OIWH M3 CYNIECTBECHHBIX f) fleeces with hoods

3JIEMEHTOB

7.  KOCTIOM B ITOJIOCKY g) synthetic fabrics

8. MoBcemHEeBHAA OlIEXkKIA h) to have a notion of modesty

9.  odummanbHas oaeKIa 1) acommon style

10. capadan B roporiek J) towear along necklace

11. ¢daucoBbIe KYPTKH C KAIIOIIOHAMHA k) to borrow the clothes from the male
wardrobe

12. OOIIENPUHSATHIN CTHIIb [) toabandon corsets

13. HOCHTBH (hyTOONKY m) casual clothes

5. Give the English equivalents

BB 510102740 3001 (591 4701 1) £ B () 1 1 £ R U
. CTAHOBHUTBCS BCE 00JICE BATKHBIM ......uuunnnnnteeeeeeeeeeeeeeaneeeeeeeeeeeeeeeaannnns
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B $ 01037163 M 0> XS S (I 117 01 1 =) o G
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. OBITH MOMYJIIPHBIM CPEIU MOJIOABIX JTFOHEH ... euuttnetintt ittt eieee e,
. CTaTh 00JI€€ KPACOTHBIM M HEOOBITHBIM .....uutetnresentteenteeaneeeanneeeannneannnenns
B eT0d: (0):3500) 7 B ws N 1) 1 3

O© 00 NO O b~ WP PP

. OBITH IITUPOKO HCTIOTB3OBAHHBIM . ... euusennseennseeanneeannseeannseeaneeeennaneenneenn
10. BEK CHHUX JIDKFTHCOB ...ttt ettt ettt ettt et e e et e et eieieeeeeeeans
11. >1eMEHTBI TOBCETHEBHOM MOJIB .« . evve et e e e e e e e e e e e e e e e e e e et
12. 3aIaTHBINA CTUITD OZIETKIIBL . . . eene e et e e e e e e e e e e e e e e e e e e e e e

6. Prove the following statements

1. Clothes play a very important part in people’s lives.
2. Fashions change a lot.
3. The unisex style is very popular.
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V. TRANSLATE

/6\ 1. I[OI/ICTOPI/I‘ICCKI/IG JJIIOA 49aCTO XOAHNJIHN 0OHa)KCHHBIMH.
Y
- 2. B CTpaHaX C XOJIOOHBIM KJIIMMATOM OACKIY YaCTO HOCHUIHN

( B 1 B S 1

3. TmarenpbHOEe BHUMAaHHUE YIEISIIOCh MYKXCKOM M KEHCKOM
(031 (2 91 (PP

.......................................................................................................

.......................................................................................................

5. MY)K‘-IHHBI HOCHUJIN TsKCJIBIC ITH2KAKH H 6pIOKI/I C 4YETKO OTYTIOKCHHBIMU
L0 0 S B 11

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

L0 ] [

11. CGFOI[HH OHHM ABJIOTCA OOJHHM M3 CYIICCTBCHHBLIX 3JICMCHTOB HOBCCI[H@BHOﬁ
(0 (& 0 1 1 o

12. B nocnenuue 100 mer "3amagHbIil’ CTUIIb OJEKIIBI PACIPOCTPAHUIICS O BCEMY
Y170 0 )75 P
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VI. SPEAK

1. Interview

Student A is a famous designer.
Student B is a journalist who asks about the changes in

fashion.

2. Tell your groupmates about fashion
fads.

14



CATEGORIES OF GARMENTS

Preview

Answer the questions. Then talk about your answers.
1. What clothes do like to wear?
2. What categories of garments do you know?
3. Which of them do you prefer?
4. What is the difference between haute couture and mass market
clothes?

15




I. LISTENING AND READING

{_) Listen to the text

Read and translate it

CATEGORIES OF GARMENTS

Garments may be divided into three main categories: haute couture, ready-
to-wear, mass market.

HAUTE COUTURE

Until the 1950s, fashion clothing was designed and
manufactured on haute couture basis. Each garment was
created for a specific client. High quality and expensive
fabric was used. An extreme attention was paid to each
detail. The designers often used time-consuming and hand-
executed techniques. Look and fit took priority over the
cost of materials and the time it took to make.
. In modern France, the name "haute couture” can be
| used only by firms that meet certain well-defined standards.
B & READY-TO-WEAR

Ready-to-wear clothes are a cross between haute
couture and mass market. They are not made for individual
customers, but great care is taken in the choice and cut of the
fabric. Clothes are made in small quantities to guarantee
exclusivity, so they are rather expensive. Ready-to-wear
collections are usually presented by fashion houses each
season. Such period of time is known as Fashion Week. This
event takes place twice a year. The main seasons of Fashion
Week include spring / summer, autumn /
winter.

MASS MARKET
Today the fashion industry relies more on mass market
sales. The mass market caters for a wide range of customers. It
produces ready-to-wear garments using famous trends. The
mass market produces its own versions of the original clothes. In
order to save money and time, they use cheaper fabrics and

16



simpler production techniques which can easily be done by machines. The end
product can therefore be sold much cheaper.

In each of these three categories of fashion, there are different clothing
manufacturers — brands, and each customer can choose the clothes he likes or can
afford.

Il. NOTES & VOCABULARY

Read the following notes

1. France ['fra:ns] Opannms
2.  Fashion Week ['fa/n wik] Henens Mo bt
VOCABULARY
1. garments| ga:(r)mont] oAexkaa
garment npeaMeT (01K IbI)
garment design [di'z ain] TU3aiH OJICKIbI
Garments may be divided into three|Ozaexxaa MoxeT ObITH pa3ieieHa Ha TPH
main categories. OCHOBHBIE KaTCTOPHH.
2. haute couture [ oot ku: 'tjus] BBICOKast Mozia (MOJICTTUPOBAHUE U ITOIIIHB

OJICKJIbI BBICOKOTO KJlacca), ''OT KyTIop'
Haute couture refers to the creation|"Or kyTiop" uMeeT OTHOLICHHE K
of exclusive custom-fitted clothing. |co3maHuio  3KCKIIO3MBHOM,  XOPOIIO
cujsIel Ha purype oIexKIbl.

3.  ready-to-wear ['reditu: wea] TOTOBAs OJSKIA
ready-to-wear store MarasuH rOTOBOTO TUIAThs
4. mass market (maes ‘'ma:kit] PBIHOK, PACCUMTAHHBIA HAa MacCOBOTO
noTpeOuTENs
mass market garments OJIe’KJa MaccoBOTO CIIpoca
5. quality [ kwolati] Ka4yeCTBO
High quality and expensive fabric|beuta  ucmonm3oBaHa — goporas |
was used. BBICOKOKAYECTBCHHAS TKAHb.
6. fabric [ faebrik] TKaHb
check fabric IIOTIIAH/IKA
polka dot fabric TKaHb B TOPOIIEK
7. time-consuming [taim Kon'sju:min] |oTHHMarOIIUiH MHOTO BpPCMCHH,
TPYIOEMKUN

a time-consuming process TPYAOEMKHUHN U JUIATEIBHBIN MTPOLECC

17



8. hand-executed techniques [hand|pydnas paboTa
‘eksr kju:tid tek ‘ni:k]
The designers often wused time-|/luzaiineps 9acTo UCTIOJTb30BaJIH
consuming and  hand-executed|TpynoeMKyro pydHyro paboTy.
techniques.
9. fit[fit] MOJIFOHKA, XOPOIIO CUAIIAs OACKIA
to fit perfectly around a waist [weist] |0e3ykopu3HeHHO 00JI€TaTh TAIHIO
10. priority [prai prati] PEUMYIIECTBO, TPUOPUTET
goods of first priority TOBapPbI TepBOH HEOOXOIMMOCTH
Look and fit took priority over the|Buemmnuii Buxg W Mocagka OJICXKIbI
cost of materials. npruoOpeny MPUOPUTET HAJl CTOMMOCTHIO
TKaHHU.
11. to meet standards [mi:t ‘steendodz]  |cooTBeTCTBOBAThH CTaHAApPTaM
This firm meets certain well-defined|3ta ¢upma cooTBeTCTByeT  BIIOJIHE
standards. OTIpe/IeNICHHBIM CTaHIapTaM.
12. cut [Kkat] OKPOH, pacoH (0mexkKIbI)
cut of the fabric TIOKPOH TKaHH
Great care is taken in the choice and|Bbonbiioe BHUManue yaensercs: BRIOOpY 1
cut of the fabric. TIOKPOIO TKaHH.
13. quantity [ ' kwontati] KOJIMYECTBO
quantity of clothes KOJIMYECTBO OJEKIbI
Clothes are made in small quantities. |Onexna U3TOTOBJISICTCS MaJTbIMHU
AP THSIMH.
14. torely on[ri'laron] 110JIaraThCs Ha
Today the fashion industry relies|Cerogas wHaycTpusi Momsl  Oolee
more on mass market sales. TI0JIaraeTCs Ha MacCOBBIN PHIHOK.
15. to cater for [ 'kerto fo:] YIAOBJIETBOPSTH (TpeboBanus),
00CcITy>)KUBaTh
The mass market caters for a wide|/MaccoBblii aCCOPTUMEHT YIOBJIETBOPSAET
range of customers. 3arpocam MIUPOKOro Kpyra IMOKyIaTeei.
16. trend [trend] TEHICHIIUS B MOJIE, TPEH/T

general trend
They produce ready-to-wear garments
using famous trends.

oO11ast TEHACHIINUA

OHM TpPOM3BOIAT TOTOBYIO

OICKIY,
OINMUPASICh HA MOCJCIHUE TEHJACHIUU B

MOJE.
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17. inorder to [in 'a:datu] JUTSL TOTO, YTOOBI
in order to save money and time JUISL TOTO YTOOBI COKOHOMHUTHL JIEHBIU U
BpeMsI
18. therefore ['deafo] II03TOMY, CIICJIOBATEIILHO
The end product can therefore be|Koneunslii npoaykT, clieOBaTEIbHO,
sold much cheaper. MOJKET OBITh MPOJIaH Iopas3zo ACIIeBIIC.
19. to afford [o'fo:d] II03BOJIUTH ceOe
each customer can choose the clothes|kaxapiii TOKymaTelb MOXET BBIOpPATH
he likes or can afford OJICXKy, KOTOpas €My HPaBUTCS WM
KOTOPYIO OH MOXET ceOe MO3BOJIUTh
| can't afford the money. MHe 3To He 10 CpeICTBaM.

Ill. READING COMPREHENSION

1. Answer the questions

1. What are the three main categories of garments?

2. How was fashion clothing designed and manufactured until the 1950s?
3. What kind of techniques did the designers often use?

4. What took priority over the cost of materials and the time?

5. What kind of firms can use the name "haute couture™ in modern France?
6. What is a cross between haute couture and mass market?

7. How are ready-to-wear clothes made?

8. When are collections presented usually?

9. What are the main seasons of Fashion Week?

10. What does the fashion industry rely on?

11. What kind of clothes does the mass market produce?

12. How do the manufactures save money and time?

2. Read the statements and say whether they are true (T) or
false (F). Correct the false ones

1. Garments may be divided into two main categories.

2. Until the 1940s, fashion clothing was designed and manufactured on haute couture
basis.

3. The designers often used time-consuming and hand-executed techniques.

4. In modern England, haute couture is a "protected name" that can be used only by
firms that meet certain well-defined standards.

5. Ready-to-wear clothes are a cross between haute couture and mass market.
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6. Ready-to-wear clothes are made for individual customers.

7. Clothes are made in small quantities to guarantee exclusivity, so they are not
expensive.

8. Collections are usually presented by fashion houses each month.

9. The main seasons of Fashion Week include spring / summer, autumn / winter.

10. Today the fashion industry relies more on haute couture sales.

11. Fashion Week takes place three times a year.

12. The mass market caters for a narrow range of customers.

13. Mass market produces its own versions of the original clothes.

14. The producers use cheaper fabrics and simpler production techniques which can
easily be done by machines.

3. Complete the sentences

1. Garments may be divided into ...

2. Each garment was created for ...

3. High quality and expensive ...

4. The designers often used ...

5. Look and fit took priority ...

6. In modern France, haute couture is a "protected name" that ...

7. Ready-to-wear clothes are not made for individual customers, but ...
8. Collections are usually presented by ...

-
4

9. Such period of time is known as ... £~ N
10. Today the fashion industry relies more on ... '-0 Ji
11. Mass market produces its own versions ... @
12. In order to save money and time, they ... '

13. The end product can ...

IV. ANALYZE

1. Chose the correct word or word combination

1. Until ..., fashion clothing was designed and manufactured on haute couture
basis.

a)  the 1930s b)  the 1940s c)  the 1950s

2. Each garment was created for a specific...

a)  customer b)  client c)  buyer

3. An extreme attention was paid to each...

a) part b)  fragment c)  detail
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4. The designers often used time-consuming and hand-executed ... .

a)  techniques b)  methods c)  skills

5. In modern ..., haute couture is a "protected name".

a)  America b)  France c)  Spain

6. Clothes are made in small quantities to guarantee ..., so they are rather
expensive.

a) quality b)  glamour c)  exclusivity

7. Ready-to-wear collections are usually presented by fashion houses each ... .

a)  month b)  season c)  year

8. Such period of time is known as ... .

a)  Clothes Week b)  Fashion Week c)  Garments Week

9. Fashion Week takes place ... .
a) onceinablue moon b)  once upon atime c)  twice ayear
10. Today the fashion industry relies more on mass market ... .

a)  productions b) sales c)  design

11. The mass market caters for ... of customers.

a)  awide range b)  aninnercircle c) asmall group
12. Mass market produces its own versions of the ... clothes.

a)  modern b)  old fashioned c)  original

13. The end product can therefore be ... .

a)  much cheaper b)  more expensive C) less expensive

2. Match the word combination with the English equivalent

1. haute couture a) produced in large quantities to be
sold to many customers

2. ready-to-wear b) agradual change or development that
produces a particular result

3. mass market c) totrust someone or something to do
something for you

4. quality d) apiece of clothing

5. quantity e) ready-made

6. to rely on f)  expensive and fashionable clothes, or
the business of designing and making
them

7. trend g) ahigh standard

8. garments h) the amount of something

9. fabric 1)  cloth, especially when it is used for

making things such as clothes or
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curtains
10. time-consuming J)  using or taking up a great deal or
time

3. Put the words in the correct word order

1. Systems / four / there / are / types / main / garment / of / production /.

2. Make-Through / they / Progressive Bundle / include / Unit Production / and /
Modular System /.

3. Mid-nineteenth / the / mass / garment / the / began /production / century / in /.

4. System / tailor / the / aspects / make-through / for / single / all production / uses
garment / a/ of / production /.

5. Responsible / cloth / the / finishing / it / tailor / is / and / stitching / the / pattern /
for / cutting / making / the /.

6. Production / today / the / use / make-through / system / oldest / is / still / that / the /
garment / method / of /is/in /.

7. The /bundle /in/task / lined / are / up / a/ progressive / given / system / each /
single / tailors / and /.

8. Best / the / output /unit / volume / production / a / huge / that / system / produce / is
/ for / manufacturers /.

9. Relies / the / section’s / modular / on / system / a / to / teamwork / garment / fully /
a/ finish /.

10. Is / a/ for / single / than / tailor / usually / one / responsible / more / duty /.

11. Can/to/ the / garments / of / factory / use / a / these / combination / systems /
produce /.

4. Match the word combination with the English equivalent

1. MOXHO pa3feiuTh Ha a) the time it took to make
2. OBITh pa3pabOTaHHBIM U b) to be rather expensive
MPOU3BEICHHBIM

3. Bpewmsl, Tpedyemoe s c) wide range of customers
M3TOTOBJICHUS

4. rapaHTHPOBATh SKCKIIO3UBHOCTh d) to use cheaper fabrics

5. OBITh JOCTAaTOYHO JOPOTHUM e) an end product

6. [IaBHBIE CE30HBI BKIFOYAIOT f) to be sold much cheaper
7. MIMPOKHU KPYT MOKyIaTeseH g) to be designed and produced
8. Mpou3BOIUTH CBOU COOCTBEHHBIC h) to take priority

BEPCHUH

22



9. wWCHonaB30BaTh JCIICBHIC TKAHU 1) may be divided into

10. OBITh MPOJAHHBIM TOPA3/I0 J) to guarantee exclusivity
JICIIICBIIC

11. KOHEYHBIH MPOIYKT k) the main season include

12. mpuobpeTath TPUOPHUTET [) to produce its own versions of

5. Give the English equivalents

roToBas oACKIa

©ooNoO Ok WNRE

Macc-Mapker......

IIOKPOU TKaHHM....
MAJIBIMU TTAPTHAME . .« ettt ettt ettt ettt ettt ettt e ettt e et et e et e eeen e enaenee
. TEHAEHLMS B MOJIE

BBICOKOKAUECTBEHHAS M IOPOTAST TKAHD . .« .t eutettententeeneententeeneenneneenaieaneeess
TPYJOEMKASI PYTHAST PAOOTA. ... e eueeenttettette et et e e et e et et e e eeeeeaeees
OTBEYATh YETKO OMPEACTICHHBIM CTAHIAPTAM. ... eeneereneennennenneenneenneneneennns
133 (010) o B 7 B X010} 2 B Yt 1<) 0) 7 s - H

10. OPHCHTHPOBATBCT HA3. e uvveneteareeenteenteente et e eaeeaneeenaeenteeaeenneeanaeneeenaenns

6. Prove the following statements

1. The name of "haute couture™ is used only by several firms.

2. Ready to wear clothes are very popular.

3. Fashion industry relies more on mass market sales.

.........................

V. TRANSLATE

1. Onmexna MoxkeT ObITH paszfielieHa Ha TpU  TJIABHBIX
KaTEeropuu: BBICOKas MoJa, TOTOBas oOAcKIa U OACKIa,
pacCYMTaHHAS HA MACCOBOTO TIOTPEOUTEIIS .......cceverreerrrrnnennns
2. Kaxngeli Bug omexasl co3gaBajicsad JUIA  KJIMEHTA
1703 0107103371 11201 19 (0 VPP RPPOUPRRI

..............................................................................

..............................................................................



5. HaszBanme "oT KyTIOp" MOXET OBITh HCIIOJIB30BAHO TOJNBKO (upmamuy,
COOTBETCTBYIOIUMU ONPEACTIEHHBIM CTAHAAPTAM. . .. ... eeerriarieririariessesssreesieeaneesnessnes

7. Opexna mbETCS € TapaHTUEH OSKCKIIO3MBHOCTH U TMO3TOMY JOCTaTOYHO
D1 0] 070 ) 1 PRSP

...........................................................................................................

12. I[JBI TOr0 YTOOBI COKOHOMHTH ACHBI'M U BPCM:A, IIPOU3BOIUTCIN HCIIOJIB3YIOT
JACHICBbIC TKAHU U Ooiee IMMPOCTBIC TCXHOJIOTHH. . ...ttt ittt ieaiiieeeaanaaeann

13. KoHeuHBII MPOAYKT, CIEAOBATEIHHO, MOXKET OBITH MPOJIAH TOPa30 JEHICBIIE

..........................................................................................................

VIi. SPEAK
1. Interview
Student A is a famous designer. i{ IQ g
Student B is a journalist who asks about the types of ™ & ' .
fashion. -ﬁb J ‘

2. Prepare a speech for the conference
about the types of fashion.
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COCKTAIL DRESS

Preview

Answer the questions. Then talk about your answers.
1. When do women wear cocktail dresses?

2. What does a cocktail dress look like?

3. Why do you think it is called a cocktail dress?
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I. LISTENING AND READING

{ ) Listen to the text

w
Read and translate it

COCKTAIL DRESS

A cocktail dress: sexy, elegant and catchy... is always so different. This
garment has earned the title of the favorite among the women. Why has the cocktail
dress become so popular? It is complemented by evening hairstyles, jewelry, stylish
high heeled shoes and a small handbag for a lipstick and a handkerchief.

Today the evening cocktail dress is a symbol of female beauty and elegance.
Hard to believe but once it was considered shocking and provocative.

The cocktail dress was born in the US, in the 1920s when during the Great
Depression the so called "dry law" was adopted. Parties with prohibited alcohol in
private homes enjoyed great popularity at that time. Women wanted to relax, to have
fun and to dance. To make it easier, they shortened their usual knee dresses and wore
straps instead of sleeves. They accessorized the cocktail dress with gloves.

In 1928 it became a dress for the dance Charleston. This dance required a
comfortable outfit, which could give more freedom of movement. Both the dance
and the cocktail dress earned a scandalous reputation. In the 1930s cocktail dresses
were specifically worn by Flappers.

In the 1940s the cocktail dress became a trend and inspired the legendary
fashion designer Christian Dior to coin the term "the cocktail dress". Many women
started wearing it for events held in the afternoon such as dinners and parties as a
symbol of their freedom. The dresses were made of silk, organza, or similar fabrics.
Black remained the favorite color but other colors were considered fashionable too.

In the 1960s both celebrities and ordinary women wore cocktail dresses with

pleasure. Fur and feathers were an essential part of cocktail fashion. Later cocktail
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dresses began to be sewn from the most unexpected materials such as denim and

leather.

The cocktail dress was once again in fashion in the late 1990s, after the popular
series "Sex and the City". Thanks to the characters of this series the cocktail dress
has become a compulsory part of the wardrobe of modern, elegant and stylish
women. The silhouettes of cocktail dresses have changed throughout the years but the

spirit stays intact.

/
&

-, 0
»

Il. NOTES & VOCABULARY

Read the following notes

1.  Charleston ['tfa:lstan] YapibcToH

2. Christian Dior [ 'kristfon 'dio] Kpuctuan Jlnop

3. Flappers [ 'flepaz] @Ormepsl
VOCABULARY

L catchy [katfi]

a catchy dress

OpocCKul, MpUBJIEKAIOIIUMA
BHUMAaHHE
1JiaThe, MPUBJIEKAIOIee BHUMAHNE

2. to earn [3:n]
to earn the title of the favorite dress

3acIy’KMBaTh, CHUCKATh
3aCIy’)KHTh  3BaHHUE  JTIOOMMOTO
TJ1aThs

3. to complement [ 'kompliment]
to be complemented by stylish shoes

JOTIOJTHSATh
OBITh JTOTIOJIHEHHBIMU CTUJIHLHBIMU
TyQusiMu

4.  ahairstyle [ 'hes stail]
evening hairstyle

MpUYECKa
BEYEPHsIA IPUYECKA

5.  jewelry ['d3u:alri]
cheap jewelry

yYKpamieHusi, OuxyTepus
JenieBasi OvKyTepus

6. a heel [hi:1]

KaOJIyK
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high heeled shoes

Ty(hJI1 Ha BBICOKUX KaOIyKax

7. a handkerchief [ 'hanka tfif] HOCOBOH IJIATOK
a tiny handkerchief KPOILICYHBIN HOCOBOM IJIATOK

8. provocative [proa'vokativ] BBI3BIBAIOIINN, TEP3KUN
a provocative dress BBI3BIBAIOIIIEE [1JIATHE

9.  thedry law [dra1 o] CYXOM 3aKOH

10. to be adopted [o'doptid] OBITH TIPUHATHIM
The "dry law" was adopted. "Cyxoii 3akoH" ObLT TPHUHSAT.

11. to prohibit [prov hibit] 3arpeniarh
parties with prohibited alcohol BEUCPHUHKH  C  3allpeHICHHBIM

aJIKOT0JIEM

12.  to have fun [hav fan] Pa3BIIEKaThCS, XOPOLIO MPOBOJUTH

BpeMsI
Women wanted to relax and to have fun. | XKenmmuer xoTenu pacciaaOUThCs
U pa3BICYbCH.

13. astrap [strep] JIMKa, TEChbMa
crossed straps NEPEKPEIIUBAIOIINECS JISIMKH

14. asleeve [sli:v] pyKaB
raglan ['raglon] sleeve pPYKaB MOKPOsI peryiaH

15. to require [r1'kwaio] TpeOOBaTh

16. an outfit [ aovtfit] KOMILJIEKT OZCKIbI
to require a comfortable outfit TpeOOBaTh YIOOHOW OJICHKIBI

17. toinspire [mn'spaio] BJIOXHOBJISATh
to inspire a designer BJIOXHOBJIATH JU3aiiHEpa

18. to coin [koin] CO37aBaTh HOBBIM TEPMUH
to coin the term "the cocktail dress" CO3lIaTh HOBBI TEPMHH ''TUIAThE

JJIs1 KOKTennen"

19.  fur [f3:] MeX
a fur coat nry6a, MaHTo

20. feather ['fedo] epo
Fine feathers make fine birds. Onexaa KpacuT YesIOBeKa.

21. essential [1'sen[l] CYIICCTBECHHBIN, HEOTHEMIIEMBIH
Fur and feathers were an essential part | Mex u nepbsi ObUTH HEOTBEMIIEMOMN
of cocktail fashion. YaCTHIO MOJIBL.

22. denim ['denim] JUKHHCOBAS TKAHb
a blue denim shirt CHHSISl JDKMHCOBAs pyOarika

23. leather ['ledo] KOXa

imitation leather

HCKYCCTBCHHAs KOXKa
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24. character [ 'kerikto] repoii, oopas
the characters of this series TepOMHHM TOT0 cepHraia
25. compulsory [kom'palsori] 00s13aTeNbHBIN
a compulsory part of the wardrobe o0s3aTenbHas YacTh rapjaepoda
26. silhouette [silu’at] CHITY3T
27. spirit ['spirtt] oyX
spirit world IYXOBHBIH MHP
28. intact [in'taekt] HETPOHYTHINA, HEU3MECHHBIM
The spirit stays intact. JIyX ocTaeTcsi HeU3MECHHBIM.

IiIl. READING COMPREHENSION

1. Answer the questions

. Why has the cocktail dress become so popular?

. When was the cocktail dress born?

. What kind of popularity did parties with prohibited alcohol enjoy at that time?
. How did women transform their dresses for dancing at the parties?

. What did they accessorize the cocktail dress with?

. What did the dance "Charleston™ require?

. What kind of reputation did the cocktail dress earn?

. Whom were cocktail dresses specifically worn by in the 1930s?

. When did the cocktail dress become a trend?

10. What were cocktail dresses made of?

11. What was an essential part of cocktail fashion?

12. What were the most unexpected materials for cocktail dresses?

13. Why was the cocktail dress once again in fashion in the late 1990s?

O© 00 N O O W DN B

2. Read the statements and say whether they are true (T) or
false (F). Correct the false ones

1. This garment has earned the title of the favorite among the men.

2. Today the evening cocktail dress is a symbol of female intelligence.

3. Hard to believe but once the cocktail dress was considered shocking and
provocative.

4. The cocktail dress was born in Europe, in the 1920s.

5. Women wanted to relax, to have a cup of coffee and to sing songs.

6. Women shortened their usual knee dresses and wore straps instead of sleeves.
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7. The dance "Charleston" required a comfortable outfit, which could give more
freedom of movement.

8. Both the dance and the cocktail dress earned a good reputation.

9. In the 1920s the cocktail dress became a trend.

10. The dresses were made of silk, organza, or similar fabrics.

11. Polka dot remained the favorite color but other colors were considered
fashionable too.

12. Fur and feathers were an essential part of haute couture fashion.

13. The cocktail dress was out of fashion in the late 1990s, after the popular series
"Sex and the City".

14. Thanks to the producers of this series the cocktail dress has become a compulsory
part of the wardrobe of modern, elegant and stylish women.

15. The silhouettes of cocktail dresses have not changed throughout the years.

3. Complete the sentences

1. A cocktail dress: sexy, elegant and ...

2. Why has the cocktail dress become ...?

3. It is complemented by ...

4. Hard to believe but once it was ...

5. Parties with prohibited alcohol in ...

6. To make it easier, they shortened ...

7. This dance required ...

8. In the 1930s cocktail dresses were ...

9. The cocktail dress became a trend and inspired ...
10. Many women started wearing it for ...

11. The dresses were made of ...

12. In the 1960s both celebrities and ordinary women ...
13. The cocktail dress was once again in ...

14. Thanks to the characters of this series ...

15. The silhouettes of cocktail dresses have ...

IV. ANALYZE

1. Chose the correct word or word combination

1. A cocktail dress: sexy, elegant and ... is always so different.
a) glamorous b) attractive c) catchy
2. This garment has earned the title of the favorite among ... .
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a) themen b) the children c) the women
3. Hard to believe but once it was considered ... .

a)  scandalous and b) shocking and c) shocking and
provocative disgusting provocative

4. The cocktail dress was born in ..., in the 1920s during the Great Depression.

a)  Australia b) Spain c) theUS

5. To make it easier, they shortened their usual knee ... and wore straps instead
sleeves.

a)  skirts b) pinafores C) dresses
6. They accessorized the cocktail dress with ... .
a)  necklace b) gloves c) jewelry
7.1n 1928 it became a dress for the dance ... .
a) waltz b) tango c) charleston
8. In the 1930s cocktail dresses were specifically worn by ...
a) Hippie b) Flappers c) Punks
9. The cocktail dress inspired the legendary fashion designer ... to coin the term.
a)  Giorgio Armani b) Christian Dior c) Coco Chanel
10. The dresses were made of silk ... or similar fabrics.
a)  velvet b) wool C) organza
11. In the 1960s both ... and ordinary women wore cocktail dresses with pleasure.
a)  housewives b) outstanding c) celebrities
women

12. The cocktail dress was once again in fashion in the late 1990s, after the popular
series...

a)  "Friends" b) "House, M.D." c) "Sex and the City"

13. Thanks to the characters of this series the cocktail dress has become a ... part of
the wardrobe of modern, elegant and stylish women.

a)  necessary b) obligatory c) compulsory

14. The ... of cocktail dresses have changed throughout the years but the spirit stays
intact.
a) shapes b) fashions c) silhouettes

2. Match the word combination with the English equivalent

1. jewelry a) to officially stop something from being
done, especially by making it illegal

2. catchy b) the soft hair that covers the body of
some animals

3. handkerchief C) objects that you wear as decoration
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4. prohibit d) a narrow piece of material that holds a
piece of clothing on your body

5. leather e) thick cotton cloth that is usually blue
and is used especially to make jeans

6. denim ) the part of a piece of clothing that
COVers your arm

7. trend g) one of the narrow tubes with thin soft
hairs on each side that cover a bird's
body

8. fur h) a small square piece of cloth or paper
used for wiping your nose or eyes

9. strap 1) astrong material made from animal

skin that is used for making shoes,
clothes, bags etc
10. feather J) ifatune or phrase is catchy it attracts
your attention and is easy to remember
k) a gradual change or development that
11. sleeve produces a particular result

3. Put the words in the correct word order

1. Dress / that / a / formal / cocktail / is / a short / for / dress / is / occasions /
suitable /.

2. The / pre-dinner / revelry / the / cocktail / preferred / dress / is / for / look /.

3. Between / cocktail / 8 / hour / p.m/ place / 6 / p.m / and / usually / the / took /.

4. Allowing / to / evening / the / cocktail / not-too / dress / sophisticated / women /
look / during / the / and / day / too / casual / not- in / early / the /.

5. Cocktail / the / selling / main / ensembles / point / is / of / practicality /.

6. May / the / 1927 / first / the / direct / 15 / mention / dress / in / of / Vogue / a / was /
cocktail /in /.

7. Tweed / Patou / cocktail / designed / dress/a/in /.

8. The / World / devastating / had / effects / Il / of / obvious / War / an / on / effect /
dressing / cocktail /.

9. Parties / today / dresses / cocktail / at / holiday / found / only / are / weddings /
and /.

10. Dress / so / to / cheers / cocktail / the /.

4. Match the word combination with the English equivalent

1. TpeGoBaTh yIOOHOH OJIEKIbI a) to be complemented by stylish
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shoes

2. Ty(hu Ha BBICOKHX KaOJyKax b) a catchy dress

3. BIOXHOBJIATH AU3aiiHepa c) to inspire the designer

4. BBI3BIBAIOIICE IIATHE d) atiny handkerchief

5. m1atbe, IpUBJIEKAONIee BHUMAHHE e) aprovocative dress

6. OBITH JOMOJHECHHBIMHU CTHIIBHBIMU f) to be adopted

TyQusamMu

7. BEUCpHSS IpHYECKa g) high heeled shoes

8. OBITh IPUHSATHIM h) to coin the term

9. 3aCiIyKHUTh 3BaHUC JIFOOMMOTO TIAThS 1) to earn the title of the favorite dress
10. kporeyHbIii HOCOBOM IJIATOK j) to require a comfortable outfit

11. co3maBaTh HOBBI TEPMUH k) evening hairstyle

5. Give the English equivalents

1. 3aBOEBATD TUTYIT (DABOPHTA. ... v e eneteeenneeennteeennteeennneennneeanneeeannneeanneeeanneens
2. CTATh TAKAM TTOTTYIITPHBIM. . ..\ttt ettetseenteenteeneeenneenseenseeaneeeeeenneeenanennaens
3. CMBOJI JKCHCKON KPACOTBI M DJIETAHTHOCTH . ... \vvtetsarensansaneeneaneasensaneensannn,
4. BCETTIA TAKOE PABHOC ...« ueettnt et ent ettt et et et et et e ettt ae et et et e et e e te e eneaneaanes
SR SO0 SO IO (5 17§ ¥ e Lo F PP
6. YKOPOTHUTD OOBITHBIC TITATBS . . . v et uvseenteeeenteeeanseeeanteeeseeeanseeeaneeeaanseennninns
7. 1aTh OOJIBIIE CBOOOIBI ABHIKEHMUS . - e evn et e e e e e e e e e e e e e e e e e e e e
8. HOCHTD C YITOBOJIBCTBHECM.. ... .suseeteneseneenseneeneneseseneeneeneanesenseneeneennnes

0. CHOBA OBITD B MOJIC .« v v et ettt e e e e e e e e e e e e e e e e e e e e e e e e e e

10. COCTaBHAS YACTD TAPICPOOA. .. venrttente et et et e ettt enteeneeeateeeeeaeeanreaanans

11

6.

1.
2.
3.

. CKAHJAIIBHOC TIJIATDBC. . . oottt ittt itiiiteeeteeeeennnnnnsseeseennnnnnnnennns

Prove the following statements

The cocktail dress was considered shocking and provocative.
The cocktail dress was an outfit for dinners, parties and dancing.
The cocktail dress is again in fashion.

V. TRANSLATE

/,\ 1. [InaTbe A1 KOKTEMIICH: ceKCyallbHOE, dJIETAHTHOE U OPOCKOe

3

BCETJIA TAKOE PABHOC. «..euventtntententantenententerenieanreaeeneenreenneens

2. Ilnatee AOMONHSIOCH BEYEpHEH NPUYECKOH, CTUIBHBIMU

Ty(QJIIMU Ha BBICOKUX KaOJIyKaxX U MaJeHbKOU CYMOYKOIL...........
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3. B 310 TpyaHO mOBEpUTh, HO KOIJA-TO IUIAThE JUIsI KOKTEHJISI CUMTAJIOCh
CKAHAJIBHBIM U BBIBBIBAROLIIMIM. .. ... euutntenntenteteententeteantente et eeeeneenne e
4. BeuepuHKM C  3alpeHICHHBIM  aJKOTOJIEM  TOJb30BAINCH  OOJIBLION
MOMYJIIPHOCTBIO B TO BPEMSL. ... eeiuteenueeenuiiensnreeaneeessneeasnneesanessannseessneesanesssnesssnneesnns

/. MHorue XeHIIMHbI HOCWIN TIJIaThs JUISl KOKTEWIsI Ha 00€lbl U BEUEPUHKH Kak
1070 0: 100 003 : 76110 1 1 5 (A
8. UepHslii mBer octaBajcs (aBOPUTOM, HO M JPYTHE IBETa TOXKE CUUTAIUCH
1Y (010503 0. 7 ORI
9. B 1960-x Tomax W 3HAMEHUTOCTH W OOBIYHBIC JKCHIIUHBI C YyIOBOJIHCTBHEM
HOCWIIH TITATBS TS KOKTEHIIEH. ..ttt ettt e e e e e e e e e e e e et e e e e e e e

.........................................................................................................

11. Tlozke miaThsl A8 KOKTCHUJIS CTAJM IIWTh M3 TaKMX HEOOBIYHBIX MaTEpHUAJIOB
KAK JUKAHCOBASI TKAHD M KOMKA. .. e uuttnttenttenteentt et et et e aite et e aieenieeeaaeeaeenes
12. bnaromaps TepoMHSM cepHaia IUIaThe UIsI KOKTEWUJS CTajlo HEOThEeMIIEMOM
4acThl0 rapiepo0a COBPEMEHHOM, JJIEraHTHOM W CTWIBHOW  KEHIIWHBI.

......................................................................................................

VIi. SPEAK

1. Interview

Student A is a famous designer. | 3
Student B is a journalist who asks about the history of '\ Q ]
the cocktail dress. 1
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UNIT

ARMANI SUITS

Preview
Answer the questions. Then talk about your answers.

1. Is fashion important for men? Why?
2. What fashion designers do you know?
3. Which of them designs clothes for men?
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I. LISTENING AND READING

¢ » Listen to the text

S—

v Read and translate it

ARMANI SUITS

Giorgio Armani (1934- ) is the most successful
Italian fashion designer, particularly noted for his
menswear. He is famous today for his exquisitely
tailored suits, men’s and women’s skiwear and Italian
Olympic uniform.

His popularity started in the late 1970s and early
1980s. A suit fashioned by the celebrated and influential
designer became the outfit of choice for wealthy, style-
conscious males.

Armani suits were known for their simple yet
elegant design, their striking look, and their comfort. They were custom tailored and
were cut to fit the form of the purchaser. A typical Armani suit generally has three
pieces: a fully-lined, three-button blazer, a matching vest and trousers that were lined
only in front, down to the knees.

The suit was black, gray or navy blue; it was soft or textured; and it was made
of the highest quality wool, cotton, cashmere, silk or
linen.

During the 1980s the Armani suit projected
authority and self-confidence. The name was given to
suits that were meant to display the power or at least the
ambition. Exquisite Armani suits were the symbol of
success.

The celebrities who favored Armani suits
ranged from movie actor Richard Gere, who wore them
in the film “American Gigolo” to basketball player Par
Riley.

The Armani brand has earned its recognition
through the quality of production, and nowhere there is
anything truer than the Armani Suit. If you want to
make a good impression on a lady friend, then you will
definitely wear an Armani suit for the occasion.
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Il. NOTES & VOCABULARY

Read the following notes

1. Giorgio  Armani  ['dzord3o | Jxopxuo ApMaHu
ar'ma:ni|
2. Italian [1'teeljon] WranbstHCKUMH
3. Olympic [o'limpik] OnuMnuicKui
4, Richard Gere ['riffad 'gio] Pugapn ['up
5. Par Riley [pa: 'raili] [Matpuk (I1>T) Paitnu
VOCABULARY
1. particularly [patikjolali] 0c000, 0COOCHHO
a particularly long dress 0COOCHHO JITTMHHOE TUTaThe
He is particularly famous for his | Oco60 0oH 3HaAMEHHT CBOCH OIEXKIOM
menswear. IS MY KYUHH.
2.  to be noted for [bi 'noutid fo:] OBITh U3BECTHBIM
Giorgio Armani is particularly Jbxkopmkno  ApmaHu 0COOCHHO
noted for Italian Olympic U3BECTCH, KaK CO37aTellb CHOPTHBHOW
uniform. onexael Uit OJMMIMHCKON COOpHOMU
Hranun.
3. exquisitely [1k'skwizitli] U3BICKAHHO, U3SIITHO
to be exquisitely dressed OBITH M3BICKAHHO OETHIM
4, tailored ['terlad] CIIMTHIN Ha 3aKa3
tailored clothing OJIe/1a, N3TOTOBJICHHAS T10 3aKa3y
She wore tailored cotton slacks. | Ona Hocmia cmmTele Ha  3aKas3
XJIOMYaTOOyMakHbI€ OPIOKH (CIIAKCHI).
5.  tofashion ['fa/n] MOJICTTUPOBATh, CO3/IaBaTh
a suit fashioned by the designer KOCTIOM, CO3JIaHHBIN JU3aiHEPOM
6. a choice [tfo1s] BBIOOD, ACCOPTUMEHT
choice of male goods ACCOPTUMEHT MY>KCKUX TOBapOB
7. an outfit ['aotfit] KOMILJICKT OJICK/IbI
the outfit of choice 0JIeX/1a, KOTOPYIO BRIOMPAIOT
8. conscious [kon[as] CO3HATEJIbHBIM, CO3HAIOIIHIA
style-conscious males CTHJIbHBIC MYKUHHBI
a fashion-conscious man MY»KYHHA C YYBCTBOM MO/IbI
Q. a purchaser [ 'p3:tfass] HOKyTaTesb

to fit the form of the purchaser

HOJIXOJUTH N0 (PUrype MOKYIaTesI
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10. to match [mat(] MOAXOAUTh,  COOTBETCTBOBaTh (MO
napy; 1o mnsery, ¢popme)
a matching vest and trousers HOIXOISIIHMH KHUIET K OproKam
11. aknee [ni:] KOJICHO
knee breeches OpUIKH
12.  to be lined [bi 'laind] UMETH TOIKIAIKY
be lined with silk HUMETh IIEIKOBYIO IMOAKIAIKY
Trousers were lined only in front, | Bproku wuMenn MOAKIAAKY  TOJBKO
down to the knees. BIIEPEIU 70 KOJICHA.
13.  textured [ 'tekstfod] TEKCTYPHUPOBAHHBIN
a soft or textured suit MSATKHA WM TEKCTypUPOBAHHBIH
KOCTIOM
14. cashmere [ ke[ mio] KaieMup (IepcTsiHast TKaHb)
to look at a display of cashmere | cmoTpeTh Ha BUTPHUHY C
suits KaIlleMUPOBBIMH KOCTIOMaMHU
15.  linen ['linin] JTBHSIHOU
a cream linen suit JTBHSIHOW KOCTIOM KPEMOBOTI'O I[BETa
16. authority [o: Oprati] BJIACTh
absolute authority a0COTFOTHASI BJIACTH
17. self-confidence [self ‘konfidons] | yBeperHOCTH B cebe
to project authority and self- co3maBarh 00pa3  BIUATEIBHOTO U
confidence YBEPEHHOTO B ce0e YeloBeKa
18. acelebrity [so'lebrati] 3HAMCHUTBIA YEIOBEK
He was a celebrity from Italy. OH ObLI UTABSIHCKON 3HAMEHHTOCTHIO.
19. to favor [ferva] IPEIOYNTATH
Richard Gere favored Armani Puyapn I'mp mpeamnodyuTan KOCTIOMBI OT
suits. Apmanu.
20. to range ['reinds] BapbUPOBATHCS
ranged from movie actor to BapbUPYIOTCS ~ OT  KHHOAKTepa [0
basketball player OackeTOoONHCTA
21. towear ['wes] HOCHTH
to wear casual clothes HOCHUTb TIOBCETHEBHYIO OJICHKTY
22. brand ['brend] TOproBasi Mapka, OpeH/I
brand label OpeHI0BbIN JIeHOT
23. toearn['3mn] 3aCITy’)KHBaTh
The Armani brand has earned its | ToproBas Mapka ApmaHH 3aBOeBaja
recognition. NpU3HAHUE.
24. occasion [ 'ker3n] coObITHE, CITydan
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http://www.macmillandictionary.com/search/british/direct/?q=a
http://www.macmillandictionary.com/search/british/direct/?q=cream
http://www.macmillandictionary.com/search/british/direct/?q=linen
http://www.macmillandictionary.com/search/british/direct/?q=suit

to wear an Armani suit for the HOCHUTh KOCTIOM OT ApMaHH 10 3TOMY
occasion HIOBOJ1Y, 1O CITyYaro

Ill. READING COMPREHENSION

1. Answer the questions

. What did Giorgio Armani noted for?

. What is he famous today?

. When did his popularity start? &
. What did his suit become for wealthy, style-conscious males?

. What were Armani suits known for?

. What were the colors of Armani suits?

. What were the suits made of?

. Why have Armani suits become the symbol of success?

. What celebrities favored Armani suits?

10. How has the Armani brand earned its recognition?

O© 00 NO O WN K-

2. Read the statements and say whether they are true (T) or
false (F). Correct the false ones

1. Giorgio Armani is the most successful Italian architect.

2. He is famous today for his exquisitely tailored jeans, men’s and women’s
underwear.

3. A suit fashioned by the celebrated and influential designer became the outfit of
choice for wealthy, style-conscious females.

4. Armani suits were known for their simple yet elegant design, their striking look,
and their comfort.

5. Suits were cut to fit the form of the designer.

6. Trousers were lined only in back, down to the knees.

7. The suit was black, green or navy blue; it was soft or textured.

8. During the 1980s the Armani suit projected weakness and poverty.

9. Exquisite Armani suits were the symbol of success.

10. A movie actor Richard Gere wore the Dolce and Gabbana suit in the film
“American Gigolo”.

11. The Armani brand has earned its recognition through the color of production.

12. If you want to make a good impression on a lady friend, then you will
definitely wear an Armani Olympic uniform.
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3. Complete the sentences

1. Giorgio Armani is the most successful Italian fashion designer, particularly
noted for ... .
He is famous today for ... .
His popularity started in ... .
A suit became the outfit of choice for ... .
Armani suits were known for ... .
They were custom tailored and were ... .
A typical Armani suit generally has three pieces: ... .
The suit was made of the highest quality ... .
The name was given to suits that ... .
. The celebrities who favored Armani suits ranged from movie actor Richard
Gereto .....
11. The Armani brand has earned its ... .
12. If you want to make a good impression ... .

©ooNoO Ok~ WDN
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IV. ANALYZE

i ]
P

-
"2 LI

1. Chose the correct word or word combination. a &)
1. Giorgio Armani (1934- ) is the most successful Italian ... . \'l/j
a)  sportsmen b)  fashion designer c)  writer :

2. He ... his exquisitely tailored suits, men’s and women’s skiwear and Italian
Olympic uniform.

a) Isinterested in b)  is going to sell c) is famous for

3. His ... started in the late 1970s and early 1980s.

a)  study b) work c) popularity

4. A suit fashioned by the celebrated and influential designer became ... for
wealthy, style-conscious males.

a) the example to b) the outfit of choice c) a set of clothes

follow
5. Armani suits were known for ..., their striking look, and their comfort.
a)  their beautiful color b) their lengths c) their simple yet

elegant design
6. A typical Armani suit generally has three pieces: ... .
a)  a jacket, a vest and b) a blazer, a shirt and c) a blazer, a wvest

trousers trousers and trousers
7. Trousers were lined only in front, down to ... .
a)  the hips b) the feet c) the knees
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8. The colors of Armani suits are ... .
a)  white, green

navy blue

b) black,

gray or c) black, gray or
navy blue

9. The name was given to suits that were meant to display ... or at least the

ambition.
a)  the force

b) the power c) the prosperity

10. Exquisite Armani suits were the ... of success.

a)  sign

¢) symbol

11. The celebrities who favored Armani suits ranged from ... Richard Gere, who
wore them in the film in "American Gigolo" to ... Par Riley.

a)  fashion  designer;
basketball player

b) movie
volleyball player basketball player

actor; C) movie actor;

12. The Armani brand has earned its ... through the quality of production

a)  prosperity

b) recognition c) popularity

2. Match the word combination with the English equivalent

|

. a purchaser
2. to match

3. avest
4. a brand

5. a celebrity

6. an occasion

7. self-confidence
8. linen

9. cashmere

10. tailored

11. authority

a) very soft wool that comes from a type
of goat

b) light cloth made from a plant called
flax

c) a time at which something happens

d) the feeling that you can do things well
and that people respect you

e) to be shaped in a way that matches the
shape of a person's body

f) someone who is considered an expert
in a particular subject

g) a famous person, especially in
entertainment or sport

h) to form an attractive combination with
something else

i) a product or group of products that
has its own name and is made by one
particular company

j) a piece of clothing with no sleeves or
collar worn over other clothes, for
example for protection

k) a person who buys something



3. Put the words in the correct word order

1. Piacenza / in/ Giorgio / was / Armani / a/born / humble /1934 /in / family / in /.
2. Nino / Cerruti / in / menswear / 1964 / without / for / any / of / formal / line /
training / designed / Armani / a /.

3.1975 / Giorgio / Armani / his / house / famous / founded / fashion / in /.

4. Blazers / he / for / became / his / known /.

5. His / loose / blazers / and / are / informal / completely /.

6. Groundbreaking / Armani’s / suits / women’s / equally / were /.

7. Clothes / needed / women / that / as / were / comfortable / men’s / as /

8. Women / with / big / that / shoulders / and / Armani’s / could / demonstrated /
tailoring / lines / clean / be / elegant / precise / still /.

9. Talent / today / extends / his / diversely / Armani /.

10. £2.9 / billion / the / Armani’s / reaches / with / over / globe / in / now / revenue /
each / across / year / empire /.

11. Fashion / clothing / is / quality / solid / Armani / investment / in /a/and / high /
design.

4. Match the words and expression with the English equivalent

1. campIit ycTrienTHBIN a) you will definitely wear
2. OBITH 3HAMEHUTHIM b) the symbol of success
3. My>KCKasl M )KCHCKas JIbDKHast onexkaga  C€) to be cut to fit the form of the
purchaser
4. B xoniie 1970-x u Hauase 1980-x d) the quality of production
5. mpocTasi, HO BCe, JKe dJIeTraHTHas e) the highest quality wool, silk
MOJIETb
6. OBITH CKPOSHHBIM TIO (pHUType f) to make a good impression
HOKyTaTeJIst
7. Oneiizep Ha MOAKIIAIKE g) in the late 1970s and early 1980s
8. mepcTh, MeNK BHICOKOTO KayecTBa h) to be famous for
9. IEMOHCTPUPOBATH CHITY WIIH, T10 1) the most successful
KpaiiHel Mepe, aMOuLIMK
10. cumBoI ycmexa J) men’s and women’s skiwear
11. xa4ecTBO MPOAYKIIUH k) simple yet elegant design
12. mpon3BecTH XOpoIIee BICUATICHHE 1) a fully-lined blazer
13. BbI, TOYHO, Oy1€TE HOCUTH m) to display the power or at least the
ambition
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5. Give the English equivalents

1. (SN 7% 3z = ou 5 15 1Y
2. M3BICKAHHAS, CIIUTAS HA 3aKA3 OJIEIKIIA ....'etttrenntennnnnnnneeeeaeeeeeeeeeeenns
3. KOCTIOM, CO3JTAHHBIN JUBAMHEPOM .. ..uvttennnneteeeenntteeeeeneeeeeannneeeeannnnn
4, CTHUITBHBIC MYIKUITHBI .....vvveeiuteeessteessseesssteessssseesssesaseesassesssssessnsesssssesssssesssesssnseesns
S. KAILIEMUPOBBIM KOCTEOM ....eeuurriieisrerssiunsesessasnessssssssssssssssssssnessssssnessssnsssssssnnesssnns
6. 1R CYI0:C0 T3 0010507 038 % 0) (< AR
7. KOCTIOM HQ TTOJTKITAIIKE . ......ceevvrrererreeeeeeeeensssssssssssssssssssssssssssssssesesssssssssssssssssssssssnn
8. OBITh 3ayTIOKCHHBIM TOJBKO CIIEPEIH JTO KOJEH ..uuvrreennreeanneeennneeennneeannnns
9. TEKCTYPHUPOBAHHAS TKAHD. ... .eccetsrrreesssreeesssssreesssnessssssesessnsssessssseesssssesssssssesssssees
10.  HATIPHMED, XITOTIOK ....veeuvresrrssueeseessseesseessseesssessssesseessseessseessesssnesnsesssnesssesssnsenseens
11. co3gaBath 00pa3 BIMSTEIBLHOTO U YBEPEHHOTO B CEOE YEIIOBEKA ..................
12.  BBIgaronIMeEcs JUYHOCTH, MPEIMOYUTAIONINE KOCTIOMBI OT ApMaHHM...............
13.  OT KMHOAKTEPA JIO OACKETOOIMCTA. 1.vvveeiurrreeesireresssrreesssrensssssseesssssnesssssseessssseessns

6. Prove the following statements

1. Giorgio Armani is the most successful Italian fashion designer.
Armani suits have simple yet elegant design.
3. Armani suits were symbol of success.

N

V. TRANSLATE

/‘\ 1. Jlbxopmkno ApMaH#u — CaMbIi YCTIGUTHBIN UTATbIHCKUHN

, o\ D117 71715 (<) J PRSP
|

2. OH 3HAMEHHUT CBOMMHM M3BICKAHHBIMM KOCTIOMAaMH,
JIBKHON CTIOPTUBHOM OZEHKIIOM . .. evvveeeeeniiiieeeeeeenns

—

........................................................................

...............................

3. KocTroM, co3mgaHHBI  3HAMEHUTBIM  JH3aHHEPOM, CTall  OJCKJIOHW  JIIA
COCTOSITEJIBHBIX M CTHJIBHBIX MYFKUHH . . .« uuuttteeennnttteeennteeeeeannteeeennneee e
4. KocTioMbl OT ApMaHU HU3BECTHBI CBOMM IPOCTHIM, HO D3JIETAHTHBIM JTU3aifHOM,
3aMeYaTeIbHBIM BHEIITHUM BUJIOM U YIIOOCTBOM . ....uuutteeteeennteeannneeenneenennneeannnss

.......................................................................................................
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5. KOCTIOMBI CKPOEHBI TIO (PUTYPE TIOKYTIATETIS . . . .+ vveeeuvreensreessreeessressseessssesessnesssessssnes
6. OObIYHBIA KOCTIOM OT ApMaHU COCTOMT M3 TpEX 4acTeil: Oyiel3ep Ha MOJKIIAIKe,
p:c070) (0T N 0) 0 0] ) ) PR

9. KocTioMbl  M3rOTaBIMBAIOTCS U3  BBICOKOKAYECTBEHHOM IIEPCTH, XJIOMKA,
KALIEMUPA, MIEITKA MM JTIBHA. . .eeennttttnnteette et ettt ete e e et et eaneeeanaenenns
10. B teuenne 80-x ro0B KOCTIOMBI OT ApMaHH CO3/IaBaJId 00pa3 BIUSATEIHLHOTO U
YBEPECHHOTO B CEOC UETTOBEKA. ..t nutteennteeennteeenneeennneeenseeeanneeeanneeeaneeennaesaens

VIi. SPEAK
1. Interview :
Student A is an expert in male fashion. \\ | Q 1
Student B is interested in fashion design. He has a lot of ﬁ» 4 |
questions. He would like to know more about Armani

Suits.

2. Tell your groupmates about Armani suits
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FASHION RUNWAY MODEL
PROFESSIONALS

Preview
Answer the questions. Then talk about your answers
1. Do you like posing in front of the camera?
2. How often do you watch fashion shows on TV, Internet?
3. Do you love the idea of wearing designer clothes?
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I. LISTENING AND READING

Listen to the text

Read and translate it

=)

FASHION RUNWAY MODEL PROFESSIONALS

Job Description
Modeling career is a very rewarding job.
Careers of commercial and fashion runway
model professionals do not last forever. In fact,
there is an age limit set for fashion runway model
professionals as well as commercial fashion
models. Girls who dream of becoming a fashion
runway model must start at a very early age
around 15-22. Boys can start their modeling career
between the ages of 18-25.

Not everyone can become a model. In fact,
the fashion industry has set high standards for
those who want to get in the business. A fashion

4 . runway model must possess the specific physical
attrlbutes Fashlon runway model professionals are ¢
expected to have a nice physique, unique facial
features and the ability to walk the runway. In addition
to that, a fashion runway model should be tall in order
to be considered. Although in the recent years, shorter
models have slowly penetrated the fashion business
most clients still prefer taller models. Professional
fashion runway models are also expected to wear
clothes with grace and style, because when they walk
down the runway they show the clothing creations of
fashion designers. They have to look extremely
fabulous in order to catch the attention of the viewing
public.

Fashiong.co
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Il. VOCABULARY

a runway [ 'ranwei]
fashion runway model

the ability to walk the runway

Fashion runway model professionals
are expected to have a nice physique,
unique facial features and the ability to
walk the runway.

MOANYM
MOJIeb, Y4YacTBYIOIAas B IOKa3zax
MOJIbI, MOJIENIb JEMOHCTPUPYIOLIAs
OJICK Y

CIIOCOOHOCTH XOAUTH M0 MOJAUYMY
[Ipodeccuonanbhas
y4acTByIOIIasi B
JOJIKHA

MOJIENb,
[I0Ka3ax MOJIbI
UMETH KpacHuBoOe
TEJIOCIIOKCHHUE, YHUKAIBHBIC YePTHI
Jua ¥ o0JIagaTh CIOCOOHOCTHIO
XOJIUTH TIO TIOJTUYMY.

a career [ka'rio]
modeling career

Careers of commercial and fashion
runway model professionals do not last
forever.

Kapbepa
Kapbepa B 00J1aCTH MOJICILHOTO
OusHeca

Kapbepa Mojenu, npecTaBIIsSIOICH
pekiIamy,
YYaCTBYIOIICH B IMOKa3ax HE MOMKET

U Kapbepa MOJENH,

JUINTBCS JIOJITO.

to reward [ri'wo:d]

rewarding job
Modeling career is a very rewarding
job.

BO3HAIrpaXKJ1aTh, BO3JaBaTh JOJKHOE
BBITOJ/IHAs, OJlarogaTHass padoTta

Kapbepa B o00Omnactu MOAEIBHOTO
Ou3Heca oueHb OjarojatHas padora.

model ['modl]
fashion model
commercial fashion model

MOACIIb, MAaHCKCHIIIUIIA

MOAHasA MOACIIb

MOACIb, IIPCACTABIIAOIIAA PpCKIaMy,
KOMMCpUYCCKasa MOJICIIb

fashion industry

fashion business

The fashion industry has set high
standards for those who want to get in
the business.

HUHTYCTPHS MOJIBI
MOJIEILHBIN OM3HEC
NHnycTpus MOIbl  yCTaHaBJIMBAET
BBICOKME CTaHIApThl Ui TEX, KTO

XO0YeT y4acTBOBaTh B OM3HECE.

to possess [pa’'zes]

A fashion runway model must
possess the specific physical
attributes.

00/1a71aTh, UMETH
Mopnenb, ydacTByIOIIash B IOKa3ax

MOJEI JIOJDKHA UMETH
OTJINYUTEIbHbBIC YepThI
TEJIOCIIOKEHUS.
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7. to consider [kon'sido] paccMaTpuBarh, 00CyKIaTh,
NPOSIBJIATH YBAKCHHE
In addition to that, a fashion runway | B noGaBienne k 3TOMY, MOJEIb,
model should be tall in order to be | ygacTByromas B moka3ax JOJDKHA
considered. OBITh BBICOKOTO pOCTa IS TOTO,
4TOOBI HA HEE 0OPATUIM BHUMAHUE.
8. facial [ 'ferfal] YepThI JIHUIA
unique facial features YHHKAJIbHBIC YEPTHI JINIIA
9. physique [fi'zik] TEJIOCIOKCHHUE
10. physical [fizikl] (bu3HYECKUH, TeICCHBIN
special physical attributes OTINYUTEIIbHBIE, XapaKTepHbIC
YePTHI TEIOCTOKEHHUS
11. to penetrate ['peno trert] MIPOHUKATH, IPOOUBATHCS
Shorter models have  slowly | Monenu HEBBICOKOTO pocra
penetrated the fashion business. MOCTETIEHHO IMPOHUKAIOT B OM3HEC.
12. to expect [1k 'spekt] OJKHJIaTh
13. grace [greis] U3SIIIIECTBO, rpamus,
IPUBJICKATEILHOCTh
A professional fashion runway models | Or  npodeccuoHanpHOi  MoaeIH
are also expected to wear the garments | TpeOyercsi yMEHHE HOCHTH OJEKIY
with grace and style. C JIOCTOMHCTBOM H H3SIIIECTBOM.
14. fabulous [’ faebjulos] BEJIUKOJICITHBIMN, IIIMKAPHBIH,
MOTPSACAIOLIMI
to look extremely fabulous BBITJISIICTD MTUKAPHO
They have to look extremely fabulous | Onu H0/KHBI BBITJISACTh IIUKAPHO,
in order to catch the attention of the | yTo0Ob1 IPUBIICYb BHUMaHUE
viewing public. My OJIHKY.
15. to catch [keetf] OXBAaTHTh, IIPUBJICYb

to catch the attention

IMPHUBJICKAaTb BHUMAHHC

Ill. READING COMPREHENSION

1. Answer the questions

1. How long does the career of commercial and fashion runway model last?
2. What age do the girls start a career of fashion model runway?
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3. What age do the boys start their modeling career?

4. Why cannot everyone become a model?

5. What special features must the fashion runway model possess?

6. What should the fashion runway model possess in order to be considered?

7. What models do the most clients prefer?

8. What ability must the fashion runway models professionals have?

9. What is the professional fashion runway model expected to wear the clothes with?
10. How should the professional fashion runway models look like to catch the
attention of the viewing public?

2. Read the statements and say whether they are true (T) or
false (F). Correct the false ones

1.  There is no any limit in an age for professional fashion model as well as
commercial fashion model and their careers can last forever.

2. Girls who dream of becoming a fashion runway model must start in a very
early age around 15-22, while boys can start their modeling career between the ages
of 25-30.

3. In fashion industry every young girl can become a model.

4. The fashion industry has not set very high standards for those who want to get in
the business.

5. A fashion runway model must possess the specific physical attributes.

6. The professional runway model should be short in order to be considered.

7. In the recent years, shorter models have slowly penetrated the fashion business
most clients still prefer them to taller models.

8. Fashion runway model professionals are expected to have a nice physique, unique
facial features and the ability to walk the runway.

9. The professional fashion runway models are expected to wear the garments to the
official visits.

10. The professional runway model has to look extremely fabulous in order to catch
the attention of the viewing public.

3. Complete the sentences

1. Careers of commercial and fashion runway model professional do not ....
2. There is an age limit set for...

3. Girls who dream of becoming a fashion runway model must ...

4. In fact, the fashion industry has set ...

5. A fashion runway model must possess...

6. In the recent years shorter models have...
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7. Fashion runway model professionals are expected to have....
8. The professional fashion runway models are expected...

9. When they walk down the runway...

10. They have to look extremely fabulous in order ....

IV. ANALYZE

1. Choose the correct word or word combination

y
Fa 17—
-,

1. Modeling career is a very ... job. ~® N

a)  awarding b)  devoting c)  rewarding L=

2. Girls who dreams of becoming a fashion runway model must start \v d

at the age around ..., while boys can start their modeling career

between the ages of ...

a)  20-22; 25-30 b)  17-20; 20-25 c) 15-22;18-25

3. Not everyone can become a ... .

a)  dressmaker b)  model c)  cutter

4. In fact, ... have set high standards for those who want to get in the business.

a)  thetextile industry b)  the light industry c) the fashion
industry

5. ... must possess the specific physical attributes.

a) a professional b) a professional  ¢) professional

seamstress runway model designer

6. A fashion runway model should be... in order to be considered.

a)  thrall b) small c) tall

7. In the recent years, shorter models have slowly penetrated the ...... but most clients

still prefer taller models.

a) designer business b) show business ¢) fashion business

8. Fashion runway model professionals are expected to have a nice physique, unique
facial features and the ability... .

a) to walk the rope b) to walk the runway c) to walk the arena

9. Professional fashion runway models are expected to wear the garments with. .. .

a) lace b) taste C) grace

10. They have to look extremely ... in order to catch the attention of the viewing
public.

a) ridiculous b) fabulous C) sumptuous

50



2. Match the word combination with the English equivalents.

1. arunway a) the form, size, and development of a
person's body

2. acareer b) very good; wonderful

3. model €) an occupation undertaken for a

significant period of a person's life and
with opportunities for progress

4. facial d) smoothness and elegance of movement

5. physique e) possession of the means or skill to do
something

6. physical f) anincline or chute down which
something slides or runs

7. grace g) appearing on or being part of your face

8. fabulous h) a quality or feature regarded as a

characteristic or inherent part of
someone or something

9. an ability 1) relating to the body as opposed to the
mind
10. an attribute J) aperson employed to display clothes

by wearing them

3. Put the words in the correct word order
1. The / show / modern / dates / the / back / 1860s / fashion / to /.
2. Charles Frederick Worth / english / to / fashion / was / the / designer / in /
present / first / used / live / models / creations / his / Paris / who /.
3. New York /by / had / century / turn / of / the / to / events / “fashion parades” /
started / the / spread / as / to / London / and / known /.
4. Would / for / was / be / often / banned / copied / fear / that / designs /
photography / the /.
5. Presentations / shows / in / years / have / into / fashion / ambitious / evolved /
theatrical / recent /.
6. A /is/ highly / modeling / runway / competitive / field /.
7. Modeling / is / personality / an / component / of / integral /.
8. A/ runway / job / the / model’s / embodying / involves / persona /.
9. Photoshoots / models / much / of / time / shows / and / between / exercising / their /
spend / fashion / or / Runway / traveling /
10. Walk / runway / 80 / models / season / may / many / as / shows / in / some / as /
one /.
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Match the word combination with the English equivalent

1. kapbepa npodeCcCUOHATBLHOM a) to become a fashion runway
MOJIEU model
2. CTaTh MOJICJBIO, yYACTBYIOIICH B b) to start modeling career
OKa3ax MOJIbI
3. KoMMepUecKas MOJIENb, MOJIEITb c) the fashion industry has set high
MPEACTABIISIONIAS PEKIIaMy standards
4. HauaTh Kapbepy MOJCIIH d) a career of a professional fashion
model
5. UMETh OTIIMIUTEITHLHBIC YEPTHI e) to penetrate the fashion business
TEJIOCIIOKEHHSI
6. MHITyCTpHSI MOJIbI YCTAHABIINBACT f) a commercial fashion model
BBICOKHE CTaHIapPThI
7. IPOHUKATh B MOJICIbHBIA OM3HEC g) to have a nice physique, unigque
facial features
8. MoJieNM BBICOKOTO (HHU3KOTO) pOcTa h) to possess the specific physical

attributes
1) taller(shorter) models
j) to wear the garments with

9. yMeHUEe HOCUTD OJIEKIY
10. uMeTh KpacuBOE TEIOCIOKEHNE U
YHHUKAJIbHBIE YepThl JHUIa

5. Give the English equivalents

1321 o) 8570 I (091 (5107 001 8107163 0 5 (53 (011 0 o TN
UMETDH KPACUBOE TEIHOCTOMKEHIE ... vennnrreeeennnteeeeannnteeeannneeeeeanreeeeeannneeens
JIEBYIIKH, MEUTAIOIIAE CTATD MOJCTISIMHE . . . nnetteeeennnnaeeeanneeeeeaanaeeeeeannaeens
HE KQXKJIBIM MOMKET CTATD MOJICITBEO . . ..ttt et eeeeee ettt eeeeeieeaeeeeeenns
OOJILITMHCTBO KITUCHTOB IIPEATIOUMTAROT .. .vvveeneteeenreeeanreeenneeeanneeannneeannes e
N2 (307 (5303 (0101263 0 Vi (<7 91 | 2
MPEACTABIATh OJICKTY, CO3AAHHYIO TU3ANHEPAMU OMCHKIIBL. ... vereeennreeannnnennnnn
D(0 010761 230 1 (030 3 011717 2

© oo N OAEWNRE

. TIPUBJICKATH BHAMAHUE TTYOITHKHE . . ...\t usententsensenteaneensenseneeneanseeneensenneanenns
10. TIPOHHUKATH B MOACITBHBIM OMBHEC . ...\ euttttentteetteeeteeateeeaineeanneeenneenns,

6. Prove the following statements

1. Careers of commercial and fashion runway model professionals do not last
forever.
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2. Not everyone can become a model.
3.  The professional fashion runway model must have the ability to wear the
garments and to catch the attention of the viewing public.

V. TRANSLATE
1. Kapeepa Mojmenu, JIEeMOHCTPUPYIOUIEH OJECKIYy U MOICIHH, /‘\

IIPEACTABISAIOLICH PEKIAMY, JITUTCSI HEIOMTO. «.vveeennneeeennnnnnennn. \ )
2. CymecTBYIOT OTrpaHMYEHHUS JJIA TeX, KTO CTPEMHUTCS CTaTh l
1 (031 () 5 1 T P

.....................................................................................

3. JleByIIKH, MEUTAIOIINE CTATh MOJEbIO, YYAaCTBYIOIIEH B TOKa3aX MOJbI, JOJKHBI
HAy4aTh CBOIO KAphEPy B PAHHEM BO3PACTE 15-22.... ..o

.......................................................................................................

5. UaaycTpust MOJBI YCTAHOBUJIA BBICOKHE CTAHAAPTHI I TEX, KTO XOYET MOMacTh B
(37K s (Sl o
6. Mojenb, JIEMOHCTPUPYIOIIAS OJCKIY, JOJKHA UMETh OTINYUTEIbHbBIC YEPTHI

TEITOCTIOMKEHIS. .. v vttt e e e e e eeeee e e e e e e e e eeeeaaaeeeaaaaeeaanaeeeaanaeeeeateressnraressareeeesnnes
7. TlpodeccronanbHasi MOJEIb, yYacTBYIOIIAas B TIOKa3ax MOJbI, JODKHA WMETh
XOpOIIIee TEJIOCIOKEHNE, YHUKAIbHBIC YepThl JHIa W 00JIagaTh CIIOCOOHOCTHIO
>:€03117100 0 1 (00 1 (01171 Y 2
8. XoTs MoJIeNnHn ¢ HU3KUM POCTOM MOCTEIICHHO MPOHUKAIOT B MOJECIIBHBIA OM3HEC,
OOJIBIIMHCTBO KJIMEHTOB JI0 CHX TIOp TPEANOYUTAIOT MOJCIH BBICOKOT'O

9. Or mnpodeccuoHabHOM MoOJEIU TpeOyeTcss yMEHHWE HOCUTh OICKAY C
JOCTOMHCTBOM F FIBSIIIECTBOM. .. .uutnseenteneenneententeeneeneenneneeeneaanenneenneaanneneenes

........................................................................................................

........................................................................................................

.......................................................................................................
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VI. SPEAK

1. Interview

Student A You are a young girl who wants to get in the
business. You want to be a fashion runway model.

Student B You are a professional stylist.

Tell a young girl how to walk down the runway and
describe all the demands that a fashion runway model
must possess.

2. Tell about the professional runway model.
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FASHION PROFESSIONALS

Preview
Answer the questions. Then talk about your answers.

1. What career can the fashion industry offer for the graduates?
2. Why is fashion design important?
3. Why do you want to work in a fashion industry?
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1. LISTENING AND READING

-
iy

“%  Listen to the text

oo Read and translate the text

5
=)

FASHION PROFESSIONALS

The fashion business offers a wide range of careers for graduates in positions
requiring creativity and understanding of different types of clothing. The type of
creativity varies depending on the specific job. Thus, graduates can become fashion

designer, technical designer, fashion
merchandiser.

4% changes within the fashion industry. The
8 role of the designer is to undertake the
" following activities. First one is to
understand the vision and the goal of the
company in terms of customers’ perception. Second one is to participate in
brainstorming sessions with a team of colleagues. Third one is to contribute to a
cohesive look of the brand.

Technical designer. Technical designers should work as a liaison between
design and production. From the designer's sketch, they create a pattern and a
technical package (also called a Tech Pack, or TP) for the product. Once the Tech
Pack is created, it is emailed to the factory where the production — CMT (Cut Make
Trim) — will take place. The factory creates the first sample for fitting based on the
pattern and the Tech Pack. When the first sample arrives back to the technical
designer, it is specified (measured) and if the sample is out of tolerance, it is noted
in the fitting comments. Fit process is repeated until the desired look and fit are
achieved. Only when the first sample is approved, the garment is ready for
production.

Fashion merchandiser. Fashion merchandisers are responsible for ensuring
the right products are available in the right stores, at the right time, in the right
quantity and at the appropriate price. They can work at retail stores or at a factory.
Merchandisers also work closely with designers to create a profitable product. If the
profit margin become risky, the merchandiser may require a change in style or
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retail price to ensure brand’s profitability.

Thus, any career in fashion can be exciting and rewarding. It is attractive to
young, creative university graduates whose love for the fashion industry is as strong
as their desire to make their mark in it.

Il. NOTES & VOCABULARY

Read the following notes

Technical [ 'teknikl] Package
['paekids] (Tech [tek] Pack [pek])

TEXHUYECKUH TTAKET

CMT [si am ti] (Cut Make Trim) | mporecc IIPOM3BO/ICTBA,
[kat meik trim] manufacturing BKJTFOYAIOIITU I TIOCTIEIOBATEIHHO
9Talbl:  PAacKpOH,  HM3TOTOBJICHHUE,
OTJEJIKA U3ICITNHI
VOCABULARY
fashion ['fafn] designer [dr'zaina] | XyaoXHUK-MOIETBED, MOJICITBED,

TA3AUHED OJICHKIbI

technical ['teknik(o)I] designer

UHXXEHEP-KOHCTPYKTOP

fashion merchandiser
['ms3:tfondaisa]

MEPYEHIAN3EP OJCHK b

to undertake ['anda'teik] smth

to undertake activity
The role of the designer is to
undertake the following activities.

MpPEIINPUHUMATD, OCYIIECTBIISITh,
OPTraHU30BBIBATH Y-JI

OCYIIECTBIISITh JESITEILHOCTh

Posnp nmm3zaiiHepa 3akiroyaercs B

BBITIOJTHCHUH CJICAYIOIIUX JCUCTBUU.

a perception [pa'sepf(s)n] of
smth/smb

customer’s perception

To understand the vision and the
goal of the company in terms of
customers’ perception.

BOCIIpHUATHC, IIOHMMAaHHC,

IpeACTaBICHUE O Y-J1/ K-JI
BOCIIPUSITHE OTPEOUTES
Ilonumanue  BHICHUSA

u oeiaun

KOMIIaHHMH C TOYKHU 3pCHUA

BOCIIpUATHA €€ KIIMCHTAMM.

brainstorming ['brem sto:min]
brainstorming sessions with a team

MO3IrOBOM LITYPM
IPYNIIOBOU IIOUCK TBOPYECKUX UAECH

to contribute [kon'tribju:t]

CIIOCOOCTBOBATh, COACHCTBOBATH

a cohesive [kou'hi:siv] look [luk]
to contribute to a cohesive look of
the brand

1IEJIOCTHBIN 001K (00pa3)

CcIIoco0CTBOBATH CO3JaHUIO

1esiocTHOro obpasza OpeHaa
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9. aliaison [li'eiz(o)n] CBsI3b, KaHAJI CBSI3U
10. a sketch [sket/] ACKHU3, HAOPOCOK
11. apattern ['pat(o)n] BBIKpOWKa
a pattern-cutter [ pat(o)n ' Kats] 3aKpOHIIHNK
12. to take place [pleis] UMETh MECTO, POUCXOIUTH
13. asample ['sa:mp(9)]] oOpasery
14. to specify [ 'spesifai] TOYHO OIPEICIIATh, yCTAHABINBATh
to be specified ['spesifaid] OJIJICIKUAT YTOUHEHHUIO
15. atolerance [ tol(a)r(s)ns] TOJICPAHTHOCT, JOITYCTHMOE
OTKJIOHEHHE
to be out of tolerance BBIXOJIUTH 32 MPEJIEIbI TOMYCKa
16. to achieve [o'tfi:v] yTBEPXAaTh, 0I00OPATH
desired look and fit are achieved | >kermaemblii BHEIIHUI BUI W TIOCAIKa
1o (Urype JOCTUTHYThI
17. toapprove [o'pruv] 0JI00PSATH, YTBEPKIATh
to be approved OBITH OJTOOPCHHBIM
18. toensure [in'[va] obecrieunBaTh, rapaHTUPOBATH
ensuring [’ fuvarm] obecrieueHHe
19. available [o'veilob(s)l] JOCTYITHBIN, IMCIOIIUNCS B HATMYUHT
Merchandisers are responsible for | Mepuennaiizeppl  oTBewaroT  3a
ensuring the right products are | obecneuenue HaJTHYMS
available in the right stores. HEOOXOIUMBIX TOBapOB B
OTIpPEIEIEHHBIX Mara3uHax.
20. an appropriate [o'provprist] price | cooTBeTCTBYOIIAS IieHa,
[prais] OIXOISIIAsI [ICHA
a retail ['ri:terl] price pPO3HHUYHAS IIeHa
21. profitable ['profitab(s)l] BBITOIHBIH, ITOJIE3HBIMH
profitable product [ prodakt] NPUOBLILHBIA TOBAp
profitability [ profitob(s)loti] PUOBLILHOCTD, PEHTA0CIIBHOCTh
22. profit margin ['ma:d3mn] HOpMa MPUOBLITN, PEHTA0CTPHOCTh
23. risky ['riski] PHUCKOBaHHBIM, OMACHBIN

If the profit margin become risky,
the merchandiser may require a
change in style or possible retail
price to ensure the profitability of
the brand.

Ecimn MOKA3aTelb IpUOBLIH

CTAaHOBUTCS PUCKOBaHHBIMH,
MepUeHIai3ep MOXKET MOTPeOOBaTh
U3MEHEHHUS CTUJISI WIA PO3HUYHOM
00€eCIIEYUTh

IIEHBI, YTOOBI

COXpaHeHHe NPUOBLTLHOCTU OpeH/a.
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24. to make mark in smth caenaTh OTMETKY B Y-JI, OCTaBHUTh

cleq r-
It is attractive to young, creative | OHa mpuBIIeKaTeIbHA JIJIS MOJIOBIX,
university graduates whose love for | TBopueckux BBIITYCKHUKOB

the fashion industry is as strong as | yHuBepcuTeTOB, UYbs JIIOOOBH K
their desire to make their mark in | uagycTpuun Mombl Tak ke CHIIbHA,
It. KaK U EJIAHWE OCTABUTH B HEW CBOU

CIIEI.

Iil. READING COMPREHENSION

1. Answer the questions

1. What quality is necessary for those who want to make a career in the fashion
business?

2. What positions are available for graduates in the fashion business?

3. Who usually creates sketches and observes fashion trends?

4. From whose perspective should a designer understand a company’s goal?

5. Who does the designer brainstorm with?

6. Who works as a liaison between design and production?

7. Whom is the created Tech Pack emailed to?

8. Where does Cut Make Trim take place?

9. What does the technical designer do when the first sample arrives from the
factory?

10. How many times is the fitting process repeated?

11. What are the merchandisers responsible for?

12. Where can merchandisers work?

13. What may the merchandisers request if the profit margins become risky?

14. Whom is a career in fashion attractive to?

2. Read the statements and say whether they are true (T) or

false (F). Correct the false ones

1. The fashion business offers a wide range of careers for graduates in positions
requiring conservatism and understanding of different types of clothing.

2. Fashion merchandisers typically create sketches; observe fashion trends and
changes within the fashion industry.

3. Fashion designers shouldn't participate in brainstorming sessions with a team of
colleagues.

4. Technical designers should work as a barrier between design and production.
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5. After the Tech Pack is created, it is emailed to the customer.

6. The customer creates the first sample for fitting based on the Tech Pack and the
pattern.

7. Fit process is not repeated.

8. Fashion merchandisers are responsible for creating the technical package of the
garment.

9. Technical designers can work at retail stores or at a factory.

10. Any career in fashion can be boring and underpaid.

11. A career in fashion is attractive to young, creative university graduates whose love
for the fashion industry is as strong as their desire to make their mark in it.

3. Complete the sentences

1. The fashion business offers a wide range of careers for graduates in positions...
. Graduates can become...

. Fashion designers typically create sketches, observe...

. The role of the designer is...

. Technical designers should work...

. The factory creates the first sample for...

. Fit process is repeated until. ..

. Fashion merchandisers are responsible for...

© 0o NO Ol W

. Merchandisers also work closely with..
10. Thus, any career in fashion can be..

IV. ANALYZE

1. Choose the correct world or word combination ., >
1. The fashion business offers a wide range of careers for graduates [ -_ﬁ &7

In positions requiring creativity and understanding of different
types of ... \y
a) swimming b) clothing c) dancing
2. The type of ... varies depending on the specific job.
a) activity b) creativity C) passivity

3. Fashion ...typically create sketches; observe fashion trends and changes within the
fashion industry.
a) designers b) merchandisers c) technologists

4. Technical designers should work as a ... between design and production.
a) liason b) barrier C) manager
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5. The factory creates the ... sample for fitting based on the Tech Pack and the
pattern.
a) first b) second c) last

6. Fit process is ... until the desired look and fit are achieved.
a) lasted b) restarted C) repeated

7. Fashion merchandisers are responsible for ensuring the right products are available
in the right stores, at the right time, in the right quantity and at the ... price.
a) sale b) appropriate C) exorbitant

8. Merchandisers also work closely with designers to create a ... product.
a) profitable b) unprofitable c) valuable

9. Thus, any career in ... can be exciting and rewarding.
a) fashion b) drawing c) the World

10. A career in fashion is attractive to ..., creative university graduates.
a) old b) middle-aged C) young

2. Match the word with the English equivalent

1. to undertake a) you can use it or get it

2. a perception b) making or likely to make a profit

3. brainstorming c) to start work on something that will
take a long time or be difficult

4. a sketch d) drawing or shape that helps you to
make something

5. a pattern e) a picture that you draw quickly and
with few details

6. available f) to think that something is good or right

7. profitable g) what you think or believe about
someone or something

8. risky h) to make certain that something is done
or happens

9. to ensure 1) the activity of getting together with
other people to think of new ideas

10. to approve j) dangerous because something bad
might happen
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3. Put the words in the correct word order

1. Fashion Design / the / of / refers / of / fashion / development / which / the / designs
/ industry / clothing / the / and / to / accessories / history /.

2. Actually / the / their / first / to / his / what / rather / customers / than / following /
was / to dictate / demands / Charles Frederick Worth / designer / to wear /.

3. Art/ form / design / fashion /a/ of / is /.

4. Personality / and / should / you / an / artistic / have / creative /.

5. Drawing / have / ideas / be / sketches / good / and / at / able / to express / your /
you/in/to/.

6. Shades / must / have / colors / special / some / skills / for / combining / and / you /.
7. Have / you / able / to / with / to be / fabric / use / work / textiles /and /in/a/and /
original / manner / creative /.

8. Imagination / visual / fashion / have / a / designers / good /.

9. Garments / they / able / are / ideas / in / three-dimensions / to think / and / their /
put/into /.

10. Requirements / have / designers / to / aware / of / fashion / be / fashion / market /.
11. To be / designers / very / have / and / original / fresh / innovative / have / ideas

4. Match the word combination with the English equivalent

1. OCyIICCTBIATH ACSITCIBHOCTD a) to make mark in smth

2. OCTaBUTH CJIE] B YEM-JTHOO0 b) to undertake the activities

3. HECTH OTBETCTBEHHOCTH 32 UTO-JIMOO0 C) customer’s perception

4. BoctipusaTHE IOTPEOUTEIIS d) to be out of tolerance

5. OBITH 0JTOOPCHHBIM e) to be specified

6. IepBhIi 00paserl f) to be approved

7. OBITH B HAJIMYKMHK B HY)KHBIX MarasuHax Q) to be available in the right stores
8. OITICKUT YTOTHCHHIO h) the first sample

9. BBIXOUTH 32 TIPEIEIIBI JOIMyCKa 1) to be responsible for smth

10. xemaemblii BHemHMA Bua 1 mocanka ) desired look and fit
o gurype

Give the English equivalents

110071010):9717 0011 (51 0y 00235 (070] o - H

(01 )i £:1: 11§ e 10l 0% ) 5 (0 Vi (2 91 1. SR

5.
1.
PR =13 11070 92170:97 0 (0) 1) N o v s 1 S
3.
4. BBITIONHSATH CIICIYIOIINE BUIBI ACSITEITBHOCTH . ... vuv e enteneenneaneeneenneeneanneaneannens
5.

69 (S0) £ =) 314 00) 7128



7. JKEJIAEMBIA BHEITHUM BUT Y ITOCAIK A .« -« e evn e et e e e e e e e e e e e e e e e e e e e
8. OBITH JIOCTYITHBIM B MATABMHAX . ..« v vt vseeennaeeenneeenneeenneeeanneeeanneeannneeanneeannns
0. COOTBETCTBYFOIITAS TICHA. .« veuvveeeseenaeenaeeenaeenneenneeenaeaneeenaeeneeaneenneeeneeenens
10. KAPBEPA B CPCPE MOTIBI. .. vveenteenteenteenneeenteenteeteeeteenteeaneeeseenseenneenneenans

6. Prove the following statements

1. A fashion designer is not always an owner of his own brand.

2. A fashion designer should understand the vision and goal of the company in terms
of customer perception and positioning in the market.

3. Any career in fashion can be exciting and rewarding.

V. TRANSLATE

1. Moanblii OM3HEC TpeasiaraeT IMIUPOKUN CHEKTpP BbIOOpa

/} KapbCPhI AJIA BBIIIYCKHHUKOB. ... .o
] 4

2. BBIIYyCKHMKH MOTYT CTaTh MOJEIbEPOM, HHKEHEPOM-
\ KOHCTPYKTOPOM, MEPUYEHIAAN3EPOM OJEHKIBL. .. .eeneeennne..

......................................................................................................

4. PabGora au3aiiHepa 3aKJIIOYAae€TCsl B  BBINOJHEHUW  CIEAYIONUX  BHUOB
D1 (23 01 023 (0o I %

5. MHXeHep-KOHCTPYKTOP OJEXKIbl SIBJISACTCS  CBSIBYIOIIMM 3BEHOM  MEXKIY
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8. Ilporecc nmpuMEpKH MOBTOPSETCS 0 TEX MOp, MOKa KeJIaeMblid BHEITHUW BUI U
MTOCAKA HE OYIET MOCTHTHYTBL. ...t uttntenteentteaneeaneeenteeneeenteenneenneeaneenseenans
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9. Mepuenaaiizepbl OACKIbl OTBEUAIOT 3a TO, YTOOBI HYXKHBIE TOBAapbl OBLIN
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VIi. SPEAK
1. Interview
Student A is a fashion designer who talks about current b W\ . <
fashion trends. A | Q /
Student B is a fashion merchandiser who talks about ﬁ; 4

clothes that sell well these days.

2. Prepare a speech for the conference
about fashion trends.
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ELEMENTS OF DESIGN

Preview

Answer the questions. Then talk about your answers.

1. What is your favorite element of design?

2. What elements of design are popular in today’s fashionable women’s
clothing?

3. What elements of design are popular in today’s fashionable men’s
clothing?
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1. LISTENING AND READING

-
s’

<% Listen to the text

@ Read and translate the text

ELEMENTS OF DESIGN

In our everyday life, we can see different elements of design in everything
around us. They are the components or constituent parts of any image but also
may have an independent meaning and, create a new sense for the entire
composition.

l i Dot. Dot is an element of design. A dot which is put
s ‘ . into a blank space turns an inactive space into a visually
active space. It depicts a precise and limited location. For
example, circular shape of dot is adopted as an
inspiration for designing electric bulbs.

Line. Line is another element of design
characterized as a mark with length and direction, created
by joining dots across a surface. Multiple lines also
create contours and shapes. Lines can be seen in almost everything around us
including leafs, roots, branches, water waves, fish, birds, animals and manmade
objects.

A line, depending on its use, may recall, inform, describe
something and, even arouse deep associations. Lines may signify
things, actions, concepts, qualities and conditions. "

Shape. When a line crosses itself or
intersects with other lines forming an
enclosed space, a shape is formed. Thus
shape is an element of design, which is defined by its closed
contours. Shape is an area with a definite outline and a
visible appearance and structure. In a composition the filled
or solid portion is called positive space while space around
the positive space is called negative space. Both positive
space and negative space are essential to see shapes.

Texture. Texture is a visual and tactile property of the surface of an object,
which conveys information about the internal structure of the object, its material.
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Textures are described by adjectives such as rough, smooth, voluminous, flat, soft,
uneven etc. Various examples of textures found in nature are shells, row of trees in
the wood, tree bark, texture on the wings of birds and insects, clouds, snow, flower
petals and many more.

Interrelated elements of design represent the visual composition of an object.

Il. VOCABULARY

1. a constituent [kan'stitjuant] part COCTaBJISIONIA, CcOoCTaBHAas
9acTh
These are the components or | D10 KOMITOHCHTBI WIH
constituent parts of any image. COCTaBHbIE  YacTU  JIFOOOTO
M300pAKEHHUS.
2. an entire [mn'tara] composition | BCs KOMITO3UIIHS
[kompa'zif(a)n]
to create a new sense for the entire | mpumath HOBBI CMBICT BCEH
composition KOMTIO3UITHH
3. adot [dot] TOYKa
4, a blank [blaenk] space [speis] IyCTOE MPOCTPAHCTBO
an inactive[ ' aktiv] space HEAKTUBHOE MTPOCTPAHCTBO
a visually ['vizuali] active space BU3YaJIbHO aKTUBHOE
IPOCTPAHCTBO
an enclosed [ n'klovzd] space 3aMKHYTOE TIPOCTPAHCTBO
a positive ['pozitiv] space MO3UTHUBHOE TIPOCTPAHCTBO
a negative ['negativ] space HETaTUBHOE IPOCTPAHCTBO
A dot which is put into a blank space | Touka,  mocraBicHHas  Ha
turns an inactive space into a visually | myctrom Mmecte, mnpeBpamacT
active space. HEAKTHBHOE IIPOCTPAHCTBO B
BU3yaJIbHO AaKTHBHOE.
5. to depict [dr' pikt] 1300paxkaTh, ONMKMCHIBATH
6.  circular ['s3:kjulo] KPYTJIBIN
7. an inspiration [inspr reif(a)n] BJIOXHOBCHHE
inspiration for designing BJIOXHOBEHHE JJIS TH3aiiHa
8. aline[lamn] JTVHHS
9.  tojoin [d3omn] COEIUHSATH, CBSA3bIBATh
10. asurface ['s3:fis] OBEPXHOCTh
joining dots across a surface COCTMHECHHE TOYEK Ha
IOBEPXHOCTH
11.  multiple ['maltip(o)l] MHO>KECTBEHHBIN
12. aleaf [li:f] JUCT
13. aroot [ru:t] KOPEHb, KOPHETIIIO]
14, a branch [bra:n(t)f] OT/ICJIEHHE, BETKA
Lines can be seen in almost everything | Jluaun MO>KHO YBUJICTD
around us including leafs, roots, | npakTHuecku BO BCeM BOKPYT
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branches, water waves, fish, birds,

HaC, BKJIIO4Yas JIMCTbA, KOPHH,

Various examples of textures found in
nature are shells, row of trees in the
wood, tree bark [ba:k], texture on the
wings [wmz] of birds and insects,
clouds, snow, flower petals [ petalz]
and many more.

animals and manmade objects. BETBU, BOJHBI, pbIO, IITHIIL,
KHBOTHBIX W  PYKOTBOPHBIC
0OBEKTHI.
15. to recall [ri'ko:1] OT3bIBATh, HAIIOMUHATH
16. toarouse [2'ravz] BBI3BIBATh, IPOOYKIATh
to arouse deep associations BBI3BIBATH TITyOUHHBIC
acCoIMaIu
17. ashape [ferp] dopma, purypa
18. to intersect [into'sekt] 1iepeceKarth, epeceKaThCs
19. solid ['splid] TBEP/bIN MPOYHBIHI
a solid portion ['po:f(a)n] TBEp/Iast 4acTh
20. atexture [ tekst[s] TEKCTypa, hakTypa
21. rough [raf] rpyOBIii, IIepIIaBbIid
Textures are described by adjectives | TekcTypy MOXHO oOmHCaTh C
such as rough, smooth [smu:d], | moMoIBIO TaKuX
voluminous [va'lju:mines], flat [flet], | mpumaraTenbHBIX, KaK:
soft [soft], uneven [an'i:v(a)n]. IIepoxoBartas, riiajaKasi,
o0beMHas, IUTOCKas, MSTKasl,
HEPOBHaAI.
22. ashell [Jel] paxyIika

Paznuunbie mpuMepsl TEKCTYP,
BCTPCUAOIINXCS B MPUPOAEL, —
ATO PaKYIIKH, PAIBI ICPEBHCB B
Jecy, Kopa JIepeBbEB, PUCYHOK
Ha KPBUIBSIX IITHI] U
HACEKOMEBIX, oO0Jlaka, CHCT,
JICTIECTKM IIBETOB M MHOTOE

Jpyroe.

1ll. READING COMPREHENSION

Answer the questions
. What can we see in everything around us?
. What element of design is the simplest?
. How can an inactive space be turned into a visually active space?

. Where can we see lines?
. What can a line signify?

. What shape is formed when a line crosses itself?

. What is called positive space?
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2
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4. What design element can be characterized as a sign that has length and direction?
5

6

7
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9. What is called negative space?
10. What adjectives describe texture?
11. Where can you find different examples of textures?

2. Read the statements and say whether they are true (T) or

false (F). Correct the false ones

1. In everyday life, we can see monotonous design elements in everything around us.
2. Elements of design are the components or constituent parts of any image.

3. Comma is one of the basic elements of design.

4. A dot which is put into a blank space turns an inactive space into a white space.

5. Square shape of dot is adopted as an inspiration for designing electric bulbs.

6. Line is an element of design characterized as a mark with width and coverage.

7. Lines can be seen in almost everything around us including leafs, roots, branches,
water waves.

8. Shape is an element of design, which is defined by its infinity.

9. Shape is a visual and tactile property of the surface of an object.

10. Textures are described by adjectives such as beautiful, ugly, dirty, clean etc.

11. Independent design elements represent the visual composition of an object.

3. Complete the sentences

1. We can see different elements of design ...
.Dotis ...

. A dot which is put into a blank space...

. Circular shape of dot is...

. Multiple lines also create ...

. Lines can be seen...

. Shape is an area ...

. Both positive space and negative space

. Texture is ...

O 00 OO Li D W N

10. Various examples of textures found in nature are...
11. Interrelated elements of design represent...

IV. ANALYZE

1. Choose the correct world or word combination

1. In everyday life, we can see different design elements in :_0"- &)
everything ... us. \ j T _ /
a) around b) before c) above
2. Elements of design are the components or constituent parts of any ....
a) story b) poem C) image
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3. A ... which is put into a blank space turns an inactive space into a visually active
space.

a) line b) dot C) comma
4. ... shape of dot is adopted as an inspiration for designing electric bulbs.
a) square b) circular c) triangular

5. ... is another element of design characterized as a mark with length and direction,
created by joining dots across a surface.

a) line b) dot C) comma
6. Lines can be ... in almost everything around us including leafs, roots, branches,
water waves, fish, birds, animals and manmade objects.

a) tasted b) heard C) seen
7. When a line ... itself or intersects with other lines forming an enclosed space, a
shape is formed.

a) Crosses b) lifts c) drops
8. Shape is an area or form with a definite outline and a ... appearance and structure.
a) visible b) invisible ¢) unheard
9. ... is a visual and tactile property of the surface of an object.
a) shape b) line C) texture
10. Textures are described by ... such as rough, smooth, voluminous, flat, soft,
uneven etc.
a) adjectives b) nouns C) verbs

2. Match the word with the English equivalent

1. a dot a) to fasten or connect things together

2. to depict b) the thin, sharp end of something

3. circular c) the top or outside part of something

4. an inspiration d) a flat, green part of a plant that grows
from a stem or branch

5.aline e) shaped like a circle

6. to join f) the way that something feels when you
touch it

7. asurface g) to represent or show something in a
picture or story

8. a leaf h) the physical form of something made
by the line around its outer edge

9. a shape 1) a long, thin mark

10. a texture J) someone or something that gives you

ideas for doing something
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3. Put the words in the correct word order

1. To create / graphic / use / elements / of / design / an / designers / image / the /.

2. Establish / a / color / helps / mood / your / for / composition /.

3. Way / line / are / refers / the / that / two / in / to / space / dots / connected /.

4. Color / in/ refers / design / value / the / darkness / of / to / lightness / or / a /.

5. Work / can / the / of / various / color / to / values / the / create / of / mass / illusion /
use / and / volume / in / artists / their /.

6. Your / making / use / space / proper / you / of / help / view / can / design / others /
as / intended /.

7. A/ shape/a/area/is/that/two-dimensional / is / by / surrounded / outline / an.
8. Space / form / to / pertains / that / a / shape / configuration / or / the / physical /
way / occupies.

9. Appears / is / an / of / one / of / design / that / elements / is / used / texture / to
represent / how / the / object /.

10. Composition / any / the / of / refer / design / elements / the / basic / to / blocks /
building / of /.

11. Techniques / of / the / design / principles / a / are / cardinal / set / rules / and / of /.

4. Match the word combination with the English equivalent

1. cocraBHast 4acTh a) a blank space

2. IpUIaBaTh HOBBIA CMBICIT b) an inspiration for designing
3. MyCTOE MPOCTPAHCTBO c) an enclosed space

4. BU3yajbHO aKTHBHOE MPOCTPAHCTBO d) to create a new meaning

5. 3aMKHYTO€ MPOCTPAHCTBO e) a visually active space

6. BJOXHOBEHUE JUIA IU3aiiHa f) a solid portion

7. BBI3BIBATh MTyOMHHBIE aCCOIMAIINN g) to arouse deep associations

8. TBepas 4acThb h) to describe by adjectives

9 OIHCHIBATH C MTOMOIIBIO 1) various examples of textures
IMprUJIaraTCJIbHbIX

10. pa3iu4aHbIC IPUMEPHI TEKCTYP J) a constituent part

5. Give the English equivalents

1. pa3IUYHBIC DITEMEHTBI JIUBAMHA. ... .vveeeeuerreeeeerreeesereeeasseeessssseeessasbeeessnsseessnsseesssnsseeens
2. TOUKA, TIOCTABJICHHAS HA ITYCTOM MECTE.....cceuveeurreeureeaieeenneeeennseesseeennseesnseeesseesnsnens
3. TOYKa MpeBpaIlaeT HEAKTUBHOE MPOCTPAHCTBO B BU3YAJIbHO AKTUBHOE...................



O. (DOPMA OTIPEIICTITICTC . . .e.veeureesieesteesieeasteesseessbe e bt e sss e e sbeesb bt e beessbeebe e s st ans e e nbeeane e nnennnes
0. BAMKHYTBIH KOHTYP .. eevveeuveerereeseessseesseenssessseesseesseessesansessssessseesssesssessssessseenssssssessseens
7. FACTD KOMITOBHITHIFL. ......evveneveenseessseesseesnseesssesnsesssneassesssseansesssnesnsesssneasseesseessseessneansesnsns
8. TTOJIOKUTETBHOE TIPOCTPAHCTBO. ... eeuveenerrerreasreeseeesseenseesseesseeeseesseesseesssessseessessnsenns
9. OTPHUIATETEHOE TTPOCTPAHCTBO. .. c.uvveuereentrerureenteesseeensreasseessseasesasseesseessneanseessesensesssnenns
10. CBOMCTBO MOBEPXHOCTH OOBEKTA. ... uveeenereeeereeeereenseeesseeeseseessseesssesssseeessseesssesssseeens

6. Prove the following statements

1. Dot is the most popular element of design nowadays.
2. Line is the most popular element of design nowadays.
3. Circle is the most popular element of design nowadays.

V. TRANSLATE

l. B moBceqHEBHOM KU3HU Mbl MOXEM BHJAETH PA3JIUYHBIC

/‘ \ AJIEMEHTHI JIh3aliHa BO BCEM, YTO HAC OKPYXKAET...............
¥y
\ 2. TO‘-IKEI, IIOCTABJICHHAA Ha IIYCTOM MCCTC, IIPpCBpAIIaACT

HCAKTHBHOC IIPOCTPAHCTBO B BU3YaJIbHO dKTUBHOC.................

......................................................................................................

3. JluHMM MOXXHO YBHUJETh MPAKTUYECKHM BO BCEM BOKPYI HAC, BKIIIOYAs JIUCThA,
KOPHU, BETBH, BOJHBI, PbIO, MITUI], >)KUBOTHBIX U PYKOTBOPHBIE OOBEKTHI. ......

.......................................................................................................

.......................................................................................................

4. ®opMa - 3TO JJIEMEHT AW3aiiHA, KOTOPBIA OMPEAEISIETCS CBOUM 3aMKHYTHIM
L) 16157 10

5. 3anoiHEHHAs 4acTh KOMITIO3UIIMM HA3bIBAETCS MOJI0KUTEIbHBIM MPOCTPAHCTBOM, a
MPOCTPAHCTBO BOKPYT MOJIOKUTEIHHOTO MPOCTPAHCTBA HA3BIBACTCS OTPULATEIIHLHBIM
TIPDOCTPAHCTBOM.. . ¢« ettt ettt e et e et e et ettt ettt e et e e et e e ettt et e e tte e eaeeaaaees

......................................................................................................

......................................................................................................

6. Kak moyioXuTeNnbHOe, TaK W OTPHUIATEIIBHOE MPOCTPAHCTBO HEOOXOIUMBI JIJIS
BOCTIPHSITHS (DOPMBL. . ..\t nettentte e et eette e et e et e e e teeete e e ateeeanaeeannneeanneeans
7. TekcTtypa — 3TO BHU3yaJlbHOC M TaKTHJIBHOE CBOWCTBO TOBEPXHOCTH OOBEKTa,
KOTOpOE TepeaaeT HHPOPMAIIO O BHYTPEHHEH CTPYKType 00BEKTa, ero MaTepuaie.

......................................................................................................

.......................................................................................................



8. TCKCTypa OIIMCBIBACTCA TAKMMU IIpWJIaraTCJibHbIMH, KaK IICPOXOBaTadA, I'JIaAKad,
O6T)CMH8JI, IUIOCKAs, MATKAA, HCPOBHAM M T. Il . .vveeet i iiiiiiiiiiiiiiianeaeaaeeannnns

9. IlpumepamMu TEKCTyp, BCTPEUAKOLIMXCS B MHPHUPOAE, SBISIIOTCS PAKYIIKH, PSAIbI
JIEPEBBEB B JIECY, KOpa JAEPEBbEB, TEKCTYypa HA KPBUIbSIX MTHUIl U HACEKOMBIX, 00JIaKa,
CHET, JIENECTKHA LBETOB M MHOTOE JIPYTOC. . .« ettt tnteenttenteenttennteeeeaneenneennens

10. BzaumocBsi3aHHBIE DJIEMEHTHl JAHM3aliHA TIPEJCTABISAIOT €000 BHU3yaJbHYIO
KOMITOBHUITHEO OOBEKTA. .« vve ettt enttenttenaeeaeeenaeete et e eate et e enee et eaeeneeaneenas

......................................................................................................

VI. SPEAK

1. Interview

Student A is a fashion designer who talks about theories | S
of fashion movement: trickle-down, trickle-up, 3 D ;
trickle-across. fﬁ - “

Student B is a journalist who asks about these

movements in fashion.

2. Prepare a speech for the conference about the key
elements of fashion design.
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DIGITAL PRESENTATIONS

Preview
Answer the questions. Then talk about your answers.

1. What internet resources or applications for the fashion students do you
know?

2. What is digital fashion?
3. Why is it useful for designers to create virtual fashion collections?

4. What special digital programs for creating digital collection do you
know?
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1. LISTENING AND READING

> .

- Listen to the text

Read and translate the text

DIGITAL PRESENTATIONS

A .__ik. -

cultural m|x

It can be noticed that the popularity of
websites and  blogs where  fashion
illustrations are shared and displayed
alongside other fashion imagery has increased
significantly in the last few years. These
digital formats have extended the reach of
fashion illustrations to a global audience, as
well as assimilating them into a digital

Blogs are also being taken up by fashion students who are actively using them
to promote their work through online forums and digital gallery spaces. These
developments are consistent with the advances in digital graphics software.
Therefore, fashion illustrations are increasingly being viewed through online
platforms as well as through a range of print media formats. The continuing
influence of digital media for fashion illustrations and presentations is likely to
remain strong in the foreseeable future.

Graphics software, scanners and digital

cameras are becoming more sophisticated. A 7 v j
growing number of successful illustrators and ‘f }v L ‘F 'J f\-) Dz
designers use digital media either exclusively = l‘\ /

or in combination with hand-rendering el W__

techniques. Digital fashion is a new trend in

the fashion industry in which people "wear"

digital 3D clothing using augmented reality (AR) technology. If fashion is about
creating the ideal and capturing the current mood and spirit of its era, then digital
fashion is a new way of self-expression and full scope to the designer's imagination.
This trend will gain momentum every year, transform and become an essential part

of everyday life.
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Il. VOCABULARY

1. to notice [nootis] smb/smth 3aMeuaTh, 00paIaTh BHUMaHUE
It can be noticed MOHO 3aMETHTh
2. a website ['websart] BeO-CaiT
3. a blog ['blog] oJor
4, an illustration [1lo'strerf(a)n] WJLUTIOCTpPAIVsI, PUCYHOK, TIPUMEP
fashion illustration (bAIIH-MILTIOCTpaIHs
5. alongside [alon 'said] COBMECTHO C, PSIJIOM, OKOJIO
It can be noticed that the popularity | MoxxHo 3aMeTuTh, 3HAYUTEIHHO
of websites and blogs where fashion | Bo3pocia 3a mocienHue HECKOIBKO
illustrations are shared and|mer momymAPHOCTH CaWTOB U
displayed alongside other associated | 6;ioroB, Ha KOTOPBIX JCISATCS
fashion imagery ['tmid3(o)ri] has | GamH-wLTFOCTpAIIUMSIMH, U TS OHH
increased significantly in the last few | nemoHcTpupyroTcst  Hapsaay  C
years. JIPYTUMHU  CBSI3aHHBIMH C  MOJIOM
M300paKEHUSIMHU.
6. to extend [1k 'stend] PacIpoCTPaHsITh, PACIIHPSTH
have extended the reach of pacimmpin chepy oxBara
7. assimilating [o'simolertiy] ACCHMUJIMPOBAHUE
8. a digital cultural ['kaltf(s)r(o)l] mix | mudposas kynbTypa
assimilating fashion illustration into | accumumsIHs ¢o1IH-
a digital cultural mix WIIIOCTpallii B [HU(POBYIO
KYJIBTYpY
Q. being taken up OBITh  TPUHATHIM, OpaTh  Ha
BOOPYKCHHE
10 a network ['netws:k] ceTh (1udpoasi)
11. to promote [pra'mout] MIPOJIBUTATD, CIIOCOOCTBOBATD,
TOOIIPSTH
12. online forums [ fo:romz] OHJIAIH-(POPYMBI
13. digital gallery ['gel(o)r1] spaces 1 pOBEIC TaJIepen
Blogs are also being taken up by | Bmorn  Taxke  npuUHATBI  Ha
fashion students who are actively | Boopyxenue CTyJICHTAMH,
using them to promote their work | u3yyaromumu  MOIy, KOTOpBIE
through online [on'lain] forums and | akTHBHO = HCMOJNB3YIOT WX IS
digital gallery spaces. NPOJBMKCHHUS CBOMX pPabOT  Ha
oHJlallH-(opyMax U  IUPPOBBIX
rajepesix.
14, consistent [kon'sist(a)nt] COTJIACYIOIIMICS, COBMECTHMBIH
15. an advance [od'va:ns] JOCTIDKCHHUE
16. a software [ sof(t)wea] pPOrpaMMHOE 00eCIIeUCHHE

These developments are consistent

Ot pa3pabOTKH COOTBETCTBYIOT
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with the advances in digital graphics | noctmwkeHusIM B objactu
software. uudpoBoro rpaduyecKoro
IPOTPAMMHOT0 00eCIICUCHUSI.
17. online platforms [ 'pletfo:mz] OHJIAIH MI1aThOPMBI
Therefore, fashion illustrations are | [Toaromy (3IIH-HILTIOCTpPALIMKA BCE
increasingly being viewed through | game MIPOCMATPUBAIOTCS Ha
online platforms as well as through a | onnaita-targpopmax, a  TaKxke
range of print media formats. yepe3  pasnuuHble  (popmatsl
neuatHbix CMU.
18 to remain [ri'mein] OCTaBaThCs
to remain strong in the foreseeable | ocraBatbcst CUIBHBIM B 0003pUMOM
[fo:'si:obl] future Oyaymem
19. a scanner [ 'skano] CKaHep
20.  to sophisticate [sa'fistikert] MOJICPHU3UPOBATH, YCIIOKHATh
(YycTpoiicTBO)
to become more sophisticated CTaHOBUTCS 00JIee COBEPIICHHBIMU
21. either ['aid9] J1000#, KaKIbIi
22. a hand-rendering [haend ‘rend(a)rm] | TeXHHUKA pyYHOI BU3YyaIH3aIIUN
technique
23. augmented [o:g'mentid]  reality | TexHOMOTHS JIOTIOJTHEHHOM
technology peaTbHOCTH
23. capturing [ 'keeptfarm] yJIaBJIUBaHUE, 3aNIeYaTICHUC
24.  scope [skoup] cdepa, mpocTop
full scope to the designer's | momas cBoOoga mns  (aHTa3UM
imagination an3aiiHepa
25.  togain [gem] npuoOpeTarh, HAOUPaTh
gain momentum HaObUpaTh 00OPOTHI

1l1l. READING COMPREHENSION

1. Answer the questions
1. Where are fashion illustrations displayed and distributed?

2. In which format do fashion illustrations extend faster?

3. What helps to assimilate fashion illustrations into a digital cultural mix?
4. Who uses blogs to promote their work?

5. Where

do students promote their work?

6. What developments in fashion are consistent with the advances in digital graphics

software?

7. What devices are becoming more sophisticated?
8. What do successful illustrators and designers use in their work?
9. What is fashion?

10. What

Is digital fashion?
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2. Read the statements and say whether they are true (T) or

false (F). Correct the false ones

1. It can be noticed that the popularity of websites and blogs has decreased
significantly in the last few years.

2. Fashion illustrations are shared and displayed in websites alongside fashion clothes
and furniture.

3. Digital formats have extended the reach of fashion technologists to a global
audience.

4. Blogs are never taken up by fashion students.

5. Fashion students are actively using blogs to promote their work to the mass-
market.

6. These developments are not consistent with the advances in digital graphics
software.

7. Model resumes are increasingly being viewed through online platforms as well as
through a range of print media formats.

8. The continuing influence of economy and politics for fashion illustrations and
presentations is likely to remain strong in the foreseeable future.

9. Graphics software, scanners and digital cameras are becoming less sophisticated.
10. A growing number of successful illustrators and designers use print media with
hand-rendering techniques.

3. Complete the sentences

1. It can be noticed ...

. These digital formats have extended ...

. Blogs are also being taken up ...

. These developments are consistent ...

. Therefore, fashion illustrations are increasingly being viewed ...

. The continuing influence of digital media ...

. Graphics software, scanners and digital cameras ...

. A growing number of ...

O 00 3 N Ui A W DN

. If fashion is about creating an ideal ...
10. This trend will gain momentum...

IV. ANALYZE

1. Choose the correct world or word combination ., >
1. It is interesting to note the .... popularity of websites and blogs [ @) &)

in which fashion illustrations are shared and displayed. \ I T 4

a) reducing b) increasing c) stable
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2. Fashion illustrations are shared and displayed in ... alongside other fashion
imagery.

a) websites b) newspapers C) magazines
3. ... formats have extended the reach of fashion illustrations to a global audience.
a) print b) digital c) verbal

4. Blogs are being taken up by fashion students who are actively using them to
promote their work.

a) never b) sometimes c) also
5. Fashion students are ... using blogs to promote their work through online forums
and digital gallery spaces.

a) sluggishly b) indolently C) actively
6. These developments are consistent with the advances in digital graphics ....
a) software b) program C) package

7. ... illustrations are increasingly being viewed through online platforms as well as
through a range of print media formats.

a) technical b) fashion C) nice
8. The continuing influence of digital media for fashion illustrations and
presentations is likely to remain strong in the ... future.

a) foreseeable b) visible C) observable
9. Graphics software, scanners and digital cameras are becoming more ....
a) sophisticated b) complicated c) advanced

10. A growing number of successful illustrators and designers use digital media either
exclusively or in combination with ... techniques.
a) programming b) decision-making ¢) hand-rendering

2. Match the word or word combination with the English

equivalent

1. a website a) next to, or together with

2. ablog b) a large system consisting of many
similar parts that are connected
together to allow movement or
communication between or along
the parts

3. alongside c) the forward movement of

something, or an improvement or
development in something

4. to extend d) a set of pages of information on the
internet about a particular subject,
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published by a single person or
organization

5. assimilating e) the range of a subject covered by a
book, program, discussion, class
6. a network f) the type of computer system or

Smartphone you are using, in
relation to the type of software you

can use on it

7. an advance g) to add to something in order to
make it bigger or longer

8. online platform h) to become part of a group, country,
society, etc.

9. to sophisticate 1) a regular record of your thoughts,

opinions, or experiences that you
put on the internet for other people
to read

10. scope j) to make (someone or something)
more sophisticated

3. Put the words in the correct word order

1. Market / digital / been / fashion / the / has / in / since / hot / 2010 / development /.
2. Clothing / games / idea / of / virtual / to / us / from / came / video /.

3. Take / the / 2015 / digital / has / fashion / to / on / in / shape / it / now / began /.

4. VR (virtual reality) / designers / fashion / creating / and / copying / the / looks / of /
existing / collections / brands / are / in / new /.

5. Pandemic / biggest / COVID-19 / increase / during / in / and / in / popularity /
digital / fashion / interest / the / occurred / the /.

6. Onset / digital / massive / fashion / something / becoming / the / of / is /.

7. Marketplace / brands / this / many / are / out / trying / a / niche / in / and / exciting /
to carve / new /.

8. Grown / E-commerce / exponentially / has /.

9. Mentality / digital / is / working / about / change / in / and / a / manner / of /
transformation

10. Action / finally / fashion / industry / is / fashion / taking / to / the / make / a /
space / for/ everyone / better /

11. Models / 3D / design / may / with / solutions / digital / virtual / digital / clothing /
one / day / be / as / like / diverse / as / those / who / fashion / follow / it.
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4. Match the word combination with the English equivalent

1. monyJISIpHOCTH CAalTOB U OJIOTOB
2. OBITH  TPUHATBIM, OpaTh  Ha
BOOpYKEHUE

3. JOoCTIXKeHusT B 00JylacTH IU(poBOro
rpaduuecKkoro IPOTrPaMMHOTO
oOecrieueHus

4. unposble Tanepeu

5. (p3mH-MITIOCTpanys

6. cTaHOBUTCS OOJIee COBEPIICHHBIM

7. uudpoBas KyJabTypa

8. onnaitH mwatopmbl
9. pacmmpunm cdepy oxBara

10. ocraBaThbCsl CHIIBHBIM B 0003pUMOM
Oynyuiem
5. Give the English equivalents

1. MOXXHO 3aMETUTh..............

O© 00 NOoO O WM

. HapsiAy ¢ APYTUMH U300paKEHUSAMH. . . .....
. 1u(poBoil popMar U300paKEHHUS. .. ........
. ACCUMMWJIALIMA B HU(POBYIO KYJIBTYDY.....
. cepa 0XBaTa AyTUTOPUU. ....cuvenuennnnnn..
. TIPOJIBMYKEHHUE pabOThI Ha OHJIaH-(popyMme

. HOBBIM TpeH[ PAIIH-UHAYCTPHH. ............
. HOBBIM CIIOCOO CAMOBBIPAXKEHHUS. . ............

a) a fashion illustration
b) have extended the reach of

c) advances in digital graphics
software

d) a digital cultural mix

e) being taken up

f) to become more sophisticated

g) digital gallery spaces

h) the popularity of websites and
blogs

1) to remain strong in the foreseeable
future

j) online platforms

. BIUSIHUE HU(POBBIX CPEACTB MACCOBOU MHPOPMALIUM . . ... e eeeeeneeenieanaeaneennen.

10. HeoTBEMIIEMAS YACTH ITOBCEIHEBHOM KMBHI . . . e vvn e eene e e et e e e e

6. Prove the following statements

1. Digital fashion is a new, growing trend in the field of fashion design.

2. Digital fashion is a tool to assist design but also a new fashion space, culture, and
community.

3. Digital fashion converges fashion and gaming but also redefines the professional
role of a fashion designer.

81



V. TRANSLATE

Vit \ 1. ITomynsipHOCTH CAaUTOB M OJOrOB, HA KOTOPBIX JAEHATCS (AIIH-

% )’“ WUIIOCTPALMSIMU, W TA€ OHHM JEMOHCTPUPYIOTCS Hapsgy C

‘ APYTUMHU CBSI3aHHBIMU C MOJIOM M300pakKeHUSMH, 3HAUYUTEIBHO
\ YBEJIMYWIACH 32 MTOCIICTHUE HECKOIBKO JIET .vevveeneennennennen.

2. lludposeie GopmaTsl pacuupmwin chepy oxpaTa ayJUTOPUU JJIsI IEMOHCTPALUU
40100005607 R 1 0 {0Twr 1y 012101 1
3. brmoru mpuHATHI Ha BOOPYKEHHE CTYJACHTAMH, W3YYalOIUMU MOJY, KOTOpPBIC
AKTUBHO MCHOJB3YIOT UX JUIsI TPOJBIKEHUS CBOMX pabOT Ha OHIalH-popymax u
1005 00070100235 02 2 1 (57 013 - G

.......................................................................................................

.......................................................................................................

5. B o06o3pumoM OyayiieMm BIusiHUE HUPPOBBIX CPEICTB MaccoBOil MH(OpMaMK Ha
(AIIH-WIUTIOCTPAIMU U MIPE3EHTAIIMHN, CKOPEE BCETO, COXPAHUTCS . ..o .uveeneennennnns

6. I'paduueckoe nporpamMmHOe oOecreueHHe, CKaHepbl U UU(pPOBbIE KaMepbl
CTAHOBSITCS BCE 0OJICE COBEPILICHHBIMMU .. ... utettententeentententeentente et eneenneaneenns
7. ludpoBas Moga — HOBBIM TPEHI (PIMIH-WUHIYCTPUU, B KOTOPOM JIOJIU ''HOCST
udpoByto 3D ofexay ¢ TOMOIIBIO TEXHOJIOTHI TOMOJIHEHHON peanbHOCTH (AR).

8. Mona — 3T0 co3maHue Wjacalia M yJIaBIMBaHUE aKTyaJbHOTO HACTPOCHUS M JyXa
[0 :1015) 7 B 8 06 ).« % M
9. llmbpoBas Mo/la — 3TO HOBBIM CIIOCOO CaMOBBIPAKEHHUS M TOJHAs cBoOOma IS
[ FNSURIe1 202 09117 X217 1 (5] o X P
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10. Drto HampaBneHue OyzeT ¢ KaxAbIM ToJOM HabupaTbh 0OOPOTHI,
TpaHc(hOPMHUPOBATHCS U CTAHET HEOTHEMJIEMON YaCThIO TTOBCEAHEBHOM KHU3HU. . . ...

VI. SPEAK

1. Interview

Student A is a fashion designer who talks about the

benefits of digital clothing presentations. | Q /
Student B is a journalist who asks about digital ﬁ; é

presentations.

2. Prepare a speech for the conference

about the designer becoming a digital artisan,

using technical knowledge of fashion along with artistic
independence and endless possibilities for testing in 3D form.
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CONCLUSION

The content of the textbook is designed for second-year fashion design
students, follows the organization of the textbook and covers some important
language skills, material and tasks to a greater or lesser extent.

The textbook includes eight sections dealing with various topics related to the
fashion industry:

— Fashion Fads,

— Clothing Categories,

— Cocktail Dress,

— Armani Suits,

— Runway Model Professionals
— Fashion Professionals,

— Elements of design,

— Digital presentations.

The textbook also contains an Appendix. It contains listening and speaking
tasks to develop English comprehension skills. In addition, the Appendix includes
pictures and names of men's and women's clothes in English. This section also
comprises professional fashion industry terms related to the names of clothing parts
such as zipper, hem, collar, waistband, etc.

All activities in the content of this textbook realize integrated skills. Thus, all
formats of the textbook: listening and reading, notes and vocabulary, reading
comprehension, analyzing, translating and speaking are ready to help students
improving English language skills and abilities.
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APPENDIX

IHPUWIOKEHUE



1. HISTORY OF FASHION
1. Read the following proper names

1. | John Singer Sargent Jlxon Cunrep CappkeHT

2. | Paul Poiret [Tons ITyape

3. | Mariano Fortuny Mapuano ®opryHu

2. Note the meaning of the following words

1 lampshade dress IUTaThe-copoeT

2 pleated silk TUTMCCUPOBAHHBIN MIEJK

3. | delphos dress nenb(uiicKkoe TIaThe

3 Watch the video “History of Fashion”

(https://www.youtube.com/watch?v=CSTFppJyc-0) and answer the

guestions.

1. When did John Singer Sargent paint the dress?

2. How did fashion change during the reign of King Edward the Seventh?

3. What kind of dress was invented by Paul Poiret?

4. What method of processing silk was developed by Mariano Fortuny?

5. When was the Delphos Dress popular?

4. Continue the phrases.

1. He was an AMEIICAN PAINLET .......eiueinte et et et ettt et et eete et eeteeaeeeeeeenans
P @ 711 S 0] | DR
3.Queen Victoria died 1N .......oouiii i
4. Poiret invented a wonderful.............ooiii e
5. Beautiful pleated sIeeves........ooviiiiiiiii e,
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2. Haute Couture and Prét-a-Porter

1. Answer the following questions

1. How many fashion capitals are there in the earth?

2. What fashion events are happening in fashion capitals?

2. Watch the video “What are Haute Couture and Prét-a-
Porter?” (https://www.youtube.com/watch?v=NrJwC1voCUE)

3. Give definitions to the terms:

(B o =T (O] 111 S TN
2. Pret-a POr e 1S, ...t
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3. Names of Women’s Clothing
Read and point the names of women’s clothing

MAVEAFR S

Bra Blazer Thong T-shirt Gown Bathrobe  Jacket
/ .

Denim i i :
Jacket Scarf Stockings Sleeveless  Kaftan Jumper Hoodie
ﬂ ‘ M A

“«a
Maxi Pants Frock Blouse Croptop Legging Coat
Nightie Shorts Cérﬁiéble Pjaas Lingerie Capris Jeans
<
Skirt Sweater Tank top Dungaree Mididress Denim skirt Sllp
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4.  Names of Men’s Clothing
Read and point the names of men’s clothing

¢ MEN'S CLOTHING

sweater

suit

Hawaiian shlrt

)

cardigan

business shoes
flip flops

sport shoes '

shorts
bow tie

sleeveless shirt

"

trench coat

LL

long-sleeve top

! ﬁ swimsuit

vest

polo shirt

jumper

AR

bathrobe cargo pants blazer
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Lapel

Button

5. Parts of Clothing
Read and point the parts of clothing

Pocket

90

Collar

T

Waistband

10

Seam

12

Buttonhole

5

s

Embroidered
1 motif

o
¥

Cuff

11
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